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THE JOB LOOKS PERMANENT 


Julius G. Schnitzer has 
spent a third of a century 
shaping government policy 


on hides, leather and shoes 
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“Put |:/ Yourself in these Shoes!” 


That’s what manufacturers want their shoes 

to suggest to customers. And when you come right 
down to it, the big dress-up factor in shoe 
manufacture is a trim, tight sole. Right here is 


where KANTSTRAND BRAIDenters 
your sales picture because it works for you 
where you want it most 

— at the pay-off point of sale. 


But KANTSTRAND has much more 


to recommend itself! 


First, this coreless braid is made of carefully 
selected fibers—especially engineered to resist 
stranding, to run fast and to set tight. 
KANTSTRAND BRAID is uniform, strong, and 
smooth, thereby reducing stoppage and 
reworking. By giving you efficient, economical 
operation, KANTSTRAND costs you less per shoe 
than threads that might cost you less per pound. 


If you have a sole-sewing problem—if you want 
samples of KANTSTRAND BRAID or any 
other Barbour Thread, our staff of 

salesmen is at your service. 


. 
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BARBOUR’S THREADS—Sinew - International and Thread Lasting Linen Thread « Backseam 
“Closing” Linen Kantstrand and Pioneer Braided - Nylon - Red Hand « Littleway 
* Thread Lasting Cotton « Shurseam + Supertite Liberty - Gold Medal + Queen 
* Castle and Passaic + Ready Wound Bobbins for Littleway and Goodyear Stitchers 





Letters to L & S 


Still Coming 
Sirs: 

- My commendations to you for 
again pioneering a new development 
in the shoe trade publication field with 
your new cover. I’m sure this move 
will be vindicated by the increased sup- 
port your publication will receive from 
the industry. It is another example 
of progressive leadership which our 
industry has come to expect from 
LEATHER AND SHOES. 

Maxwell Field, 
Executive Vice President 


New England Shoe & Leather Assn. 
Boston 


Sirs: 

. That handsome new front cover 
is a splendid piece of initiative on the 
part of LEATHER AND SHOES. Be sure 
you will find it paying fine dividends 
in many ways in the very near future. 

Edward Atkins 
Executive Secretatry 


National Assn. of Shoe Chain Stores 
New York 


We Err? 
Sirs: 

. Accept our congratulations on 
the excellent change in your front- 
cover makeup. However, you stated 
that you are the first and only trade 
publication in the U. S. shoe and 
leather field to present an editorial 
front cover. 

Sir, you err. Our publication, Shoe 
Service, has foregone profit for many 
years now by not making our cover a 
billboard spot for an advertiser, be- 
lieving that this space is the show win- 
dow of our magazine. If it is attrac- 
tive and intriguing, it invites readers 
to take a look inside. Your claim leads 
me to believe that you do not read 
Shoe Service as thoroughly as I read 
LEATHER AND SHoEs. Nevertheless, 
felicitations on your new look. 

W. L. Wardell 
Executive Vice President 


Shoe Service Institute of America 
Chicago 


Our claim (which still stands) 
includes only independently owned 
and operated trade publications, 
but not trade association maga- 
zines such as Shoe Service, or the 
quarterly Shoe Factory Manage- 
ment, published by the National 
Shoe Manufacturers Assn., which 
also doesn’t carry advertising on 
its front cover but does inside. 
Thanks, however, for your warm 
felicitations. Ed. 
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THE QUICK-STICK 


C3 ADHESIVE... 


It’s 
NEW! 


SOLETITE 
HOT MELT 
ADHESIVE 


to 


STICK SHANKS 
STICK PLUGS 


Here 


is an adhesive 
that is 


® CLEANER 
® STRONGER 
© CHEAPER 


Write for sample 
NOW 
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INCORPORATED 
67 PERKINS AVENUE 
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Recentiy, an increasing number 
of reports and stories have been com- 
ing to us about experiences in buy- 
ing leather goods of all kinds. It may 
be an indication of the rising public 
consciousness of leather due to the 
stepped-up national promotion of 
leather. 

Anyhow, the gist of these stories 
is simply this: A person goes into a 
store to buy a leather wallet or hand- 
bag. She feels the material, then 
notices a trade name stamped in 
small-type size down at a corner of 
the article. Maybe it’s called some- 
thing like “Leatherlite.” 


She asks, “What kind of leather is 


Leatherlite?” 

Comes the salesperson’s answer, 
“Why, it’s genuine calf.” Or perhaps 
it’s “genuine” kid or cowhide or alli- 

aior. 

“But why doesn’t it say here ‘gen- 
uine calf’ instead of ‘Leatherlite?’” 
the customer asks. 

Here the answers may take on one 
of a thousand variations, but usually 
with the insistence that the article 
is genuine leather and that the trade 
name is merely the maker’s brand of 
leather. 


Mistaken Identity 


Now, this phenomenon of what we 
may politely call “mistaken identity” 
is an old, old story. The remarkable 
thing about it is that the leather in- 
dustry allows it to continue. It isn’t 
restricted to leather goods but fre- 
quently to footwear. 

In the great majority of cases it 
boils down to genuinely mistaken 
identity on the part of salespersons. 
Most honestly believe they are sell- 
ing a genuine leather article. And 
why not? The producers of plastics 
and synthetics have done such a splen- 
did job of simulating all types of 
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EDUCATION Is THE ANSWER 


leathers that in many cases all but 
the experts can’t tell the difference. 

We recall once in a restaurant 
where a group of five leather men 
were seated around a table. A debate 
arose as to whether their chairs were 
covered with a simulated or genuine 
leather. Three wagered the chair 
covering was plastic, and two bet it 
was leather. It proved to be an ex- 
cellently simulated leather. 


Not Deliberate 


We do not believe in most in- 
stances that the producers or dis- 
tributors of simulated leather ma- 
terials attempt to deliberately pass off 
their materials or articles manufac- 
tured from these materials as gen- 
uine leather. They simply produce 
a material or article that “looks and 
feels like leather” to the average per- 
son, and let the chips fall as they may. 

For the tanning industry to gripe 
against this situation or to term it 
a fraud or deception is neither fair 
nor practical. No more than oleo- 
margarine’s color and taste simulat- 
ing that of genuine butter is just 
cause for complaint. 

Leather has no “rights” to protect. 
It has only a reputation to protect. 

Therefore, leather must take two 
steps: (1) educate the retail sellers 
of leather articles to recognize the 
genuine from the simulated; (2) 
educate the public to demand the 
genuine on the basis of desire and 
preference for its performance and 
appearance standards. 

In short, the essential job simmers 
down to one of positive selling. 

But there are some other aspects 

“protecting reputation.” One of 
auc is legal. There has been some 
talk of legislation to label articles as 
“genuine leather” or “genuine” by 
specific name such as calf or cow- 
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Is it simulated or genuine leather? Most 
to consumers and salespersons can’t tell. The 
leather industry has a big job to do, and= 






hide or alligator, etc. This was done, 
with a slightly different twist, in the 
fur business. It is done, by law, in 
the case of margarine and butter. 

This does not mean that the non- 
genuine article’s sales are jeopar- 
dized, however. For instance, sales of 
margarine have been rising steadily. 
Primarily, it is the advantage of 
price, plus the fact that margarine de- 
livers equal performance values with 
butter. 

Such laws, however, do protect the 
public by an “educational” process. 
They simply know what they are buy- 
ing. Their choice depends upon the 
competitive selling job done by the 
makers of the products. 


Exorbitant Markup 
And also by the price. Which 


brings us to another point. Outside 
of the shoe field, leather articles fre- 
quently carry an exorbitant markup. 
This is on the assumption that genu- 
ine leather is a prestige item, and 
that those who desire the genuine 
(say, for instance, in a leather-top 
table) can usually afford to pay the 
luxury price. 

While it’s nice to have your article 
classified as a prestige or luxury or 
class item, it doesn’t help sell much 
leather. So here, too, an educational 
job might be done on retailers and 
manufacturers —to instill the idea 
that higher volume at lower markups 
will result in more year-end profits. 

It all boils down for the need of 
an educational program: educating 
the retailer, the manufacturer, the 
distributor, the consumer—and last 
but not least, the tanner himself on 
the sales values of education. 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 2%c each; 
5000 or over, 1%c each. 






January 31, 1953 





News about 


B. FE Goodrich Chemical raw materials 
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Hycar helps shoe production 
and sales 


1. Hycar-impregnated paper, when used for 
insoles and welting, adds advantages: high 
resistance to moisture, chemicals and aging. 
It’s soft, yet extra strong and increases tear 
and wet strength. 


2. Hycar is an excellent pigment 
binder in making leather finishes. 
It gives strong adhesion to leather 
and fiber, increases wear. 


HOE manufacturers find the 3 uses for Hycar 
American rubber noted here help improve 
production techniques—help open the way to more 


saleable shoes. 
3.Where soles are bonded to uppers, Hycar-based 
adhesives resist the effects of water, oil, gasoline, Versatile Hycar is used asa base material...asan 
sand and grit. The adhesives work equally well to 
bond soles made with natural or synthetic rubber, adhesive ... as a latex for coating or impregnating 


cork or plasticized polyvinyl chloride to any ma- , ; P 
terial commonly used for uppers. ... has more time-and-money saving uses... and in 


more helpful ways. Hycar may answer your prob- 

H Car lems—or help you improve products or develop 
yi new ones. For technical advice, please write Dept. 

sasuke HO-2 ,B. F. Goodrich Chemical Company, Rose 


Amunicat Re hher Building, Cleveland 15, Ohio. In Canada: Kitchener, 


Ontario. Cable address: dch > 
B. F. Goodrich Chemical Company er Sees ener 
A Division of The B. F. Goodrich Company 


GEON polyviny! materials « HYCAR American rubber « GOOD-RITE chemicals and plasticizers e HARMON organic colors 
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THE Jos Looks PERMANENT 


A Washington phenomenon .. . 


Juiius G. Schnitzer, a short, stocky 
man who married his secretary years 
ago and still regards her as a fabu- 
lous person, is one of the best friends 
the hide and skin, leather and shoe 
industry ever had. As chief of the 
leather division of the Department 
of Commerce, he also holds the unique 
position of coordinating govern- 
ment and industry efforts, at home 
and abroad. Proof of his success is 
the fact that he’s just completing a 
third of a century in the position— 
and is beginning to feel the job is 
permanent. 

Schnitzer is something of a phe- 
nomenon in Washington. Well-liked 
and respected in official government 
circles, he’s even more popular with 
industry leaders. Unlike many gov- 
ernment and industry coordinators, 
he did not come to Washington after 
first building a reputation in the in- 
dustry. His experience in the work- 
ings of leather and shoes has been 
confined almost entirely to what he’s 
learned since he joined the Depart- 
ment of Commerce in 1923. Yet, to- 
day, he’s universally regarded as 
perhaps the leading authority in the 
field. 

Looking back over his 30 years of 
government service, Schnitzer says, 
“I feel that this has been a school, 
a school with lots of practical psy- 
chology, yet I’ve learned more than 
any school could have taught me.” 

This attitude explains just how a 
man with virtually no experience on 
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This year marks Julius Schnitzer’s 30th as 
top Washington adviser on hides, leather 
and shoes. Equally popular in govern- 
ment and industry, he serves as interna- 
tional coordinator of both. 


the industry payroll could work his 
way up to a position in which he 
enjoys its unreserved respect as an 
authority. 

A strong believer in principles, it’s 
part of Schnitzer’s “code of ethics” 
to insist that a government official 
know his field even better than the 
men within it. So well has he fol- 
lowed this code that few government 
agencies will take a step into the 
leather and shoe field without first 
consulting him. The government’s 
foreign aid agency won't finance 
hides and skins for overseas delivery 
without Schnitzer’s OK. Even the 
military won’t buy shoes without 
talking it over with him. 

Point Of Bluntness 

Part of Schnitzer’s. secret and one 
that eventually wins him many friends 
is his uncompromising _ sincerity 
which approaches the point of blunt- 
ness. Time and again at government 
meetings, he has effectually halted 
long-winded discussions by asking a 
simple question, making a positive 
statement. Some of his remarks to 
investigating Congressional commit- 
tees are known as classics of direct- 
ness and simplicity. 

Congressmen serving on commit- 
tees before which Schnitzer testified 
tell how surprised they were to find 
a government official from whom they 
could get clear and explicit answers. 
Most have become his fast friends 
today. 

A rough and tumble sort, Schnitzer 
says jokingly he received his early 
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training for government service in 
amateur boxing rings around New 
York City. 

When World War I broke out, he 
lied about his age, enlisted in the 
Army in May 1917, two months be- 
fore he was 18. He ran into a Ger- 
man machine gun overseas, spent 
many months in the hospital healing 
a shattered left leg and knee cap. 
He’s never been able to bend the leg 
since. 

During six months in four Army 
hospitals, Schnitzer turned to leather- 
working to while away the time. This 
was his first taste of leather and he 
became expert at fashioning wallets 
and other leather items. 

Upon discharge from the Army, he 
joined his parents who had moved 
to Birmingham, Ala. There he signed 
up at a business college, worked after 
school selling shoes at retail. His 
pay was $5 per week. 

He joined the staff of the Birming- 
ham Age-Herald, a daily newspaper. 
Later he moved to Washington to 
work on the Veteran’s Press. He 
spent his spare hours teaching leather- 
craft to disabled veterans in Army 
hospitals. After graduating from the 
Georgetown University School of 
Foreign Commerce in 1923, he joined 
the Commerce Department’s Textile 
and Leather Division. 

Schnitzer regards his first boss, 
Secretary of Commerce Herbert 
Hoover, and his most recent one, 
Charles A. Sawyer, as the two best 
he’s served under. Both were inter- 
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ested mainly in helping industry sell 
its wares. Under Hoover, he says, 
“We found foreign trade and we 
found domestic markets.” Also, 
Hoover inaugurated the system of 
industry advisory committee meet- 
ings which he himself attended. Saw- 
yer, adds Schnitzer, has been one of 
the same order, with a clear grasp of 
business and its problems. 

Spunky and blunt, Schnitzer wel- 
comes responsibility. A good exam- 
ple is the set of rules he set up for 
allocation of rawstock to U. S. tan- 
ners after the Korean War broke out. 
The obvious method was to select a 
base period of recent use. Well and 
good, said Schnitzer. But what about 
the tanner closed by strike, fire, flood, 
or equipment breakdown during the 
basic stated period? Schnitzer took 
on the responsibility of setting up 
procedure to handle just such ex- 
ceptions. A more timid man might 
have ducked behind the safety of 
rigid rules, letting hardship and un- 
fair division take their toll. 

Intimates go further. They tell how 
quickly he'll cut a corner on a rule 
that pinches in the wrong place. He 
will even wink an eye at rules if fair- 
ness so dictates. However, his judg- 
ment must be good because none has 
yet called him on these so-called in- 
fractions—and Washington is neces- 
sarily mighty rule-conscious. 

Service has always been his aim, 
as attested by a wealth of reports, 
conferences, and instances of going 
to bat for the industry, while speak- 
ing for government. During World 
War II, he argued with a Congres- 
sional committee against a compul- 
sory sole leather treatment of which 
he and the industry disapproved. A 
compulsory plan of waxing or oiling 
sole leather, he said, would see bleed- 
ing through thin soles to discolor up- 
pers of women’s shoes, while thick 
soles didn’t need it. 

He was one of the experts who went 


Shoe industry hasn't capitalized . . . 
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to Congress for foreign aid pro- 
gram dollars, millions of them for 
hides and skins and leather, in the 
early days of foreign aid. But he is 
against excesses. At foreign aid pro- 
gram offices—the Mutual Security 
Agency—where he is an official con- 
sultant, he makes the fur fly today as 
he objects to recent programs to give 
luxury-grade raw-stock to Greece and 
other countries. 

In his role as a government official, 
he is a frank critic of industry fail- 
ings. “I do not think that the shoe 
industry has capitalized on the po- 
tentia! to increase shoe sales,” he 
says. “There is much undone on an 
economic basis. The shoe industry is 
not getting the same share of con- 
sumer dollars as it used to get. Better 
sales could be accomplished by sell- 
ing shoes on the basis of age and sex. 
Much more can be done and it can 
bring about a good increase in con- 
sumption and over-all sales.” 

He has this to say on the instability 
of rawstock prices: “There are sev- 


Leather needs new markets ... 


eral ways to solve the problem. The 
difficulty is that some of the methods 
might be declared illegal price-fixing 
by the government. If tanners got 
together and agreed they would not 
go over a certain price for raw ma- 
terials, I’m certain this would run 
afoul of the anti-trust laws. If a 
method could be found in which 
there would be no claim of collusion, 
it might work.” 

At a recent trade meeting, a 
speaker suggested that instability can 
be licked if tanners contract with 
packers and other producers for an 
entire year’s output at a set price. 
Schnitzer agrees both packers and 
tanners would benefit by the arrange- 
ment. 

He never tires of asking embarrass- 
ing questions when he believes in- 
dustry has been remiss. Some of his 
favorite questions include: “Why is 
the tanning industry doing so little 
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Much more can be done... 


to develop new markets?” Or, “What 
kind of research is being done to im- 
prove tanning methods?” Another is, 
“Have production and distribution 
methods changed in the past few 
years?” And finally, “Are you trying 
to find new customers for leather?” 

As the government’s leather ex- 
pert, Schnitzer was plunged into fren- 
zied conditions at the start of World 
War II with shoe rationing coming 
in, and again, but with less frenzy, 
at the start of the Korean War and 
the controls program. “I called in 
top shoe men to get their ideas on 
how to go ahead with the Korean 
program,” he says. 

Julius’ parents were born in and 
were married in what is now Czecho- 
slovakia, and then came to the U. S. 
Julius was born July 10, 1899 in 
Yonkers, N. Y., the last of four boys 
in the family. Two other children 
died in infancy or childhood. 

He married the former Alta A. 
Hurdelbrink, Aug. 20, 1927, a viva- 
cious young lady who had come from 
North Dakota and ended up as his 
secretary. They have one son, James 
J. Schnitzer, 23, a second lieutenant 
in the U. S. Army Paratroopers at 
Fort Campbell, Ky. 

Mrs. Schnitzer took up the study 
of law after marriage receiving a 
degree from Southeastern University, 
Washington, D. C., in 1952, but was 
never admitted to the bar and has 
yet to practice. She is one of the best 
women golfers at the Washington 
Golf and Country Club, but is modest 
enough to say, “If | ever break 90, 
1 think Vl quit.” During and since 
the war, she has been a member of 
the Red Cross Motor Corps. 

At home, her lord and master is 
an enthusiastic cook but a poor hand 
with the garden and lawn mower. 
*He’s no mechanic, and no carpenter, 
and he can’t drive a nail in the board 


(Concluded on Page 35) 








Evaluation Of Some 


VEGETABLE TANNING MATERIALS’ 


A rapid method used as a guide in practical operations 


Ii is well known that the Official 

Method of Tannin Analysis gives 
us little or no reliable information 
on the tanning value of a tanning 
material. Neither does it give any 
indication of the properties of the 
materials that might be indicative of 
the quality or character of leather 
made from them. 

The Official Method of Tannin 
Analysis merely gives the maximum 
amount of ‘material that is taken up 
by hide when using a dilute solution 
and a large excess of hide. It serves 
its purpose well in the buying and 
selling of vegetable materials as it 
gives results that are reasonably easy 
to duplicate if the prescribed condi- 
tions are carefully followed. 

A tly it is the only method 
of rmining materials that com- 
bine with hide substance, especially 
when such co-exists with other 
organic materials that may be related 
chemically. However, we do make 
the mistake when considering the 
results of this method, in assuming 
that everything removed from solu- 
tion by hide substance is tannin and 
that it is capable of making leather. 

In making sole leather we are 
primarily concerned with the weight- 
giving properties of tanning ma- 
terials. That material which gives 
the greatest yield of leather under 
fixed conditions is the most desirable. 
This property is also indicative of 


the solidity and fullness to be. 


expected. 

Maximum combination of tannin 
with hide substance also gives maxi- 
mum solidity and fullness. In the 
past we have attempted to extract 
information from the analysis of a 
tanning material. We used to believe 


*Address delivered at the Wisconsin Tanning 
Symposium, Milwaukee, Jan. 17. 


By G. W. Schultz 
Elkland Leather Company 


that the purity of a tanning material 
gave some clue under the assumption 
that the higher purity material gave 
the heaviest tannage, and the lower 
the purity the less astringent the tan- 
nin would be. This was found to be 
only partly true. It became evident 
that the nature of the non-tans rather 
than the quantity was a determin- 
ing factor. It was also learned that 
acids played a decided role, different 
than commonly supposed, in deter- 
mining the nature of a tannage. 

In order to determine the combin- 
ing power of vegetable materials, all 
that is necessary is to shake up a 
solution of the material with hide 
powder and determine the soluble 
solids before and after. The differ- 
ence will be the amount taken up 
by the hide. If the conditions of such 
a test are standardized, then we have 
a method for comparing one material 
with another, or for the same material 
after different treatments. For some 
years we have used such a method 
with certain variations for evaluating 
the various tannins. 

Two solutions of a material con- 
taining 60 grams tannin per liter, 


as determined by the Official Method 


of Tannin Analysis, are prepared. 
One of these solutions is adjusted 
to give a pH of 4.40 and the other 
is left at the natural pH. The pH 
adjustment is made on the basis that 
the iso-ionic point of hide substance 
has been reported at around 4.30. 
Below this point acid substances will 
combine with the hide and above it 
basic substances should combine with 
it. Therefore any combination which 
occurs at the iso-electric point must 
be that of the true tannins. We 
adjusted to 4.40 in order to be sure 
to eliminate acid absorption or to 
reduce it to a minimum as some 
acids are evidently absorbed to a 
slight degree above this point. 

For the test 100 ml. portions equal 
to six grams tannin are added to an 
amount of hide powder equal to 10 
grams of dry hide that has previously 
been soaked in 100 ml. water for 
24 hours. This is shaken intermit- 
tently over a 24-hour period so that 
the total shaking time is 1 hour. The 
amount of tannin was fixed at 6 grams 
since it should be just about suffi- 
cient to saturate the hide. If all of it 
were taken up by the hide it would 
give 60 degrees of tannage, which 





Table I 
Percent Tannin Taken Up By 10 Grams Of Hide From 


6 grams 
in 200 ml. 

solution 
Original pH 
pH 4.40 
MYRABOLANS ... 91.7 74.2 
MANGROVE BARK 89.1 86.3 
WATTLE BARK 88.3 95.0 
QUEBRACHO EXT. 85.0 85.0 
DIVI DIVI . 81.3 72.5 
CHESTNUT EXT. 76.0 64.1 
LIGNIN EXT. . 84.1 42.1 
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Original 


12 grams 12 grams 


in 400 ml. in 300 ml. 

solution solution 
pH Original pH 

pH 40 pH 4.40 

73.6 58.0 73.3 60.8 

75.0 69.2 76.1 72.9 

65.0 72.9 69.0 

67.6 66.7 70.7 

68.8 61.7 68.2 

59.3 45.8 61.3 

20.9 20.0 20.0 
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in vegetable tannages is considered 
a little better than a slack tannage. 

Results obtained in this manner 
for seven tanning materials are shown 
in Table I. 

Considering the results on these 
materials at their natural pH, myra- 
bolans shows the best results with 
about 92 percent of the material 
called tannin being taken up by the 
hide; mangrove bark is second with 
89 percent taken up; wattle bark is 
third with 88.3 percent; quebracho 
fourth with 85 percent; divi divi fifth 
with 81.3 percent; chestnut extract 
sixth with 76 percent, and lignin 
extract last with 54.1 percent. 

However when we consider the 
results with the solutions adjusted to 
pH 4.40 we find that wattle bark 
ranks first with 95 percent taken up; 
mangrove is again second with a 
slightly lower result of 86.3 percent; 
quebracho is third with 85 percent, 
and myrabolans has dropped to 
fourth with 74.2 percent; divi divi 
remains in fifth place, although its 
result is lowered to 72.5 percent; 
chestnut remains sixth with the low- 
ered result of 64.1 percent, and lignin 
follows with 42.1 percent. 

It will be noted all of the acid 
tanning materials, with a pH lower 
than 4.40 dropped materially in take- 
up when their solutions were cor- 
rected to pH 4.40. Also, that wattle 
bark, which is the only material that 
had an original pH value higher than 
4.40, increased in tannin take-up 
when adjusted to this value. 


Reason For Divergence 


If we take these results as a 
measure of the tannin value of these 
materials it is easy to see why they 
give such different results in tanning. 
The divergence from the tannin 
results predicted by an Official 
Analysis is also apparent. It is pos- 
tulated that this divergence from the 
official results and the differences in 
tannin values is caused largely by 
the presence of acids and that the 
difference in degree is owing to the 
presence of different acids. 

Dr. Theis, in some work published 
about ten years ago, has shown that 
acids are absorbed by collagen in in- 
creasing amounts up to .82 milli 
moles per gram with increase in con- 
centration. With mineral acids as 
represented by HC] and H2SO, the 
absorption is nil at pH 4.40, but some 
organic acids show a slight absorp- 
tion above this value. 

The interesting part of this obser- 
vation is that the combination of 
acid is fixed per unit of hide sub- 
stance although the weight ratio of 
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material fixed to hide will vary with 
the molecular weight of the acid. 
It is safe to assume that in these tests 
at pH 4.40 we still have some slight 
acid take-up because we are dealing 
entirely with organic acids. But the 
amount of material taken up must 
be almost entirely tannin, and the 
drop in take-up between the original 
and pH 4.40 solutions is entirely due 
to elimination of acid absorption. 
The variation in results on the 
original solutions in the case of the 
acid materials is caused by the 
amount and probably the kind of 
acids present in the various materials. 
The conditions prescribed by the 
official method give about .8 gram 
material that will be taken up by 
hide to 12.5 grams dry hide. This 
is about 10 times more hide than 
used in these tests. Since the amount 
of acid taken up by dry hide is 
limited per unit of hide substance, as 
referred to above, it is safe to assume 
that the deficiency in take-up in these 
tests is owing to the acids present. 
Furthermore, the deficiency will be 
greater with that material having the 
largest quantity of acid present. 
To obtain further information on 
the weight producing properties we 
use two other series of tests run in 


the same manner as described prev- 
iously. Both differ from the previous 
series by using 12 grams of tannin 
to 10 grams of hide substance. In 
one series the same concentration is 
used; that is a three percent solution 
of tannin. In the other a slightly 
higher concentration is used, actually 
a four percent solution. 


Analysis 


A three percent solution was main- 
tained to show the effect of quantity 
rather than concentration on the ab- 
sorption, and to keep the effects of the 
acids on the same basis as in the 
previous test. At the original pH 
there has been some shifting in posi- 
tion with mangrove and myrabolans 
changing places by a small margin, 
and with divi divi taking third place 
and giving fifth place to wattle. At 
pH 4.40 the order remains the same 
as in the first series, except for 
myrabolans and divi divi which 
change places. The difference between 
the best take-up and the poorest, 
excluding the lignin has been doubled 
by doubling the amount of tannin 
used at the same concentration. 

The results with the four percent 
solutions are slightly higher as is to 

(Concluded on Page .36) 
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BETTER LEATHERS 
MORE ECONOMICALLY 


EXTRACTS 
PANCREATIC BATES °@ FILLERS 
SOLE LEATHER FINISHES 


TANNER’S SUGAR e 
CHEMICALS 


TANNER’S LIME 


Vv 


We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L.H. LINCOLN & SON, INC. 


LEATHER and SHOES 


COUDERSPORT, PENNA. 





F j n 2g e i T é p The individuality of each shoe bottom can now be 
expressed more easily than ever before because the opera- 

C 0 n t r 0 | tor need no longer exert heavy, tiring pressure on the foot 
treadle. This new machine offers much in leveling perform- 

ance, particularly where fine bottom character is an ob- 

WwW if h t h e N E WwW jective. Thus the quality of each shoe bottom is improved 


while «uniformity is not affected by the strength, weight or 


G ‘e) e) D Y E A K fatigue of the operator. He is free to concentrate on quality. 


It is a machine that truly makes modern mechanics and 


SO LE LEV E LI | G hydraulics the servants of the shoemaker — uses them to 


make easier the art of shoemaking. 

M AC H I N E The design of the machine makes possible high pro- 
duction even though each shoe bottom may receive in- 
dividual treatment. A cone support reduces last strain 


MODEL 3) and lower maintenance is possible as cams and clutch — 


have been replaced by the hydraulic mechanism in which 
the parts run in oil. 


Your United branch office representative can provide complete details. 





Features That Help Produce 
Finest Bottom Character 


®Uniform pressure 
maintained — can be 
varied by adjustment 
of spring mechanism. 


© Operator can level a 
specific area on any 
shoe as long as neces- 
sary to obtain results 
such as highly defined 
cottage shanks, circu- 
lar ball lines and close 
inside shanks. 


Leveling roll movement hydraulically 
controlled under spring pressure — 
operation of the jack is effortless. 


e Meets the need of a machine for 
Goodyear welts, McKays, turns, 
Littleway lockstitch, silhouwelts and 
stitchdowns ; ; . wherever controlled 
leveling is required. 








UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 


LEATHER and SHOES January 31, 1953 








mound. e is our name for the sen- 


sational ——— used in MY) construction of six important new box toe 
materials. Cream white in color, it is both clean to handle and clean in shoes. It 
softens speedily in box toe apparatus and permanently bonds the vamp lining to 
the box toe. Toe walls and domes are uniformly rigid yet their rearward portions 
are as you want them to be — flexible — and comfortable to the foot. Seven years 
in our laboratories, B compound, and the structural plastic films used with it, repre- 
sent the latest — and the ideal — box toe construction for volume shoemaking. 


For samples and further information please write Beckwith Manufactur- 
ing Company, Dover, New Hampshire, specifying the particular material 
you are interested in and enclosing patterns or tracings of the sizes wanted. 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women’s & Juveniles Women’s & Juveniles Juveniles Women’s & Juveniles Women's & Juveniles Men's 


5 
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REVISE 1952 PRODUCTION ESTIMATE 





OUTPUT NOW SET 
AT 506,651,000 PAIRS 


Increase Over 1951 Exceeds 
37 Million Pairs 


Total shoe production for the 12 
months of 1951 amounted to 506,- 
651,000 pairs, the Tanners’ Council 
now estimates. This is over 37 mil- 
lion pairs more than the 469,599,000 
pairs produced in 1951. 

The increase is even more evident 
in civilian shoes. Military output in 
1952 reached only 7.3 million pairs 
against 20 million pairs in 1951, a 
difference of 12.7 million pairs. On 
this basis, total civilian production 
for 1952 will amount to approxi- 
mately 499,351,000 pairs, a gain of 
11 percent over the 449,599,000 pairs 
reported im 1951. 

The Council’s figures for 1952 are 
based on its latest estimate of Dec. 
1952 production at 40,120,000 pairs, 
some 24.5 percent above Dec. 1951. 


Gains were reported for the month 
by all shoe categories. For example, 
output of youths’ and boys’ street 
shoes was up 40.4 percent, largest in- 
crease in any one category except for 
miscellaneous footwear, including 
house slippers, up 40.7 percent. 
Smallest increase—13.7 percent, was 
aon for infants’ and babies’ 
shoes. 


The Council also estimates produc- 
tion for Jan. 1953 at 43,500,000 
pairs, an increase of 5.3 percent over 
the 41,306,000 pairs produced in Jan. 
1951 although more than two mil- 
lion pairs less than the 45,784,000 
pairage of Jan. 1950. 


The Council also reports that latest 
Census Bureau figures on retail shoe 
store sales indicate Nov. 1952 dollar 
volume equal to that of Nov. 1951. 
However, 1952 dollar volume for the 
first 11 months of the year was one 

reent below the similar period of 

951. The decline was more than off- 
set by lower prices this year which 
indicated substantial pairage in- 
creases over 1951. 


1952 RETAIL PAIRAGE 
SEEN AT 493 MILLION 
Retail shoe sales during 1952 to- 
taled close to 493 million pairs, 
according to latest estimates by the 
Tanners’ Council. This included some 
seven million pairs of shoes made 
for the military. 





The Council pointed out that this 
volume did not represent exaggerated 
sales or abnormal consumer buying. 
“On the contrary,” it declared, “it 
was only a fair-to-middling and con- 
servative per capita consumption. 

“John Doe and his family bought 
no more shoes than in former years 
and the male members of the clan 
actually bought fewer shoes indi- 
vidually than their fathers used to 
25 years ago.” 

Using the same “conservative per 
capita ratios” and allowing for the 
favorable birth date, the Council 
estimates that total 1953 shoe con- 
sumption should reach approximately 
500 million pairs. 

“With that kind of stable demand 
a reasonable probability,” the Coun- 
cil concludes, “there is a bedrock 
basis for good merchandising, for 
perspective and timing and for op- 
erating margins with a touch of re- 
spectability. 

“A seasonal slump in hide quality 
should not be allowed to distort and 
dislocate the prices needed to keep 
daylight above costs. Temporary 
declines in volume, when order back- 
logs are already substantial, do not 
have to be read as engraved invita- 
tions to price cutting and loss. And 
whenever volume moves to the nor- 
mal line or above, tanners do not 
have to administer a hypodermic to 
raw material markets, because that 
never produces any more hides or 
skins.” 


DUPONT SEEKS END 
OF ANTI-TRUST SUIT 


Attorneys for E. I. Du Pont de 
Nemours & Co. have asked that the 
Federal Courts dismiss the Govern- 
ment’s civil anti-trust suit against the 
company. 

Hugh Cox, legal representative for 
the company, told Federal Judge 
Walter J. LaBuy that the Government 
has failed to make out a case in its 
anti-trust suit against the huge indus- 
trial firm. He added he will move 
formally for dismissal at conclusion 
of the Government’s case. 

Lawyers representing General 
Motors and U. S. Rubber, the two 
other principal defendants in the 
trial, indicated they would make simi- 
lar motions. 

“The Government’s case is vague, 
fragmentary and depends on docu- 
ments 15 to 30 years old,” Cox told 
the court. 
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UNION TO ASK 5% HIKE 
IN NEW HAMPSHIRE 


CIO Demands Boost In 
32 Plants 


A five percent general wage in- 
crease will be demanded at 32 shoe 
factories in New Hampshire and 
Maine. The action was voted last 
week by 150 delegates from the 32 
locals of the United Shoe Workers 
of America (CIO) gathered for a 
territorial conference at the Car- 
penter Hotel in Manchester, N. H. 


The group also voted to ask for a 
substantial increase in minimum 
wages above the present federal 
minimum of 75 cents an hour. 


International Shoe Co. factories in 
the area, which granted wage in- 
creases last Nov., will not be included 
in the new demands, which will be 
made through a special wage reopen- 
ing clause in current contracts. 


Principal speaker at the Manchester 
conference was James J. Mitchell of 
Washington, D. C., general secretary- 
treasurer of USWA. 


Hide Importers Will Meet 
February 3 
The National Association of Im- 
porters and Exporters of Hides and 
Skins will hold its 35th annual meet- 
ing Feb. 3 at Miller’s Restaurant, 144 
Fulton St., in New York City, accord- 
ing to Carl H. Shaifer, Jr., president 
of the group. The meeting is sched- 
uled to begin at 5:00 p.m. 


Top events on the agenda is elec- 
tion of officers and directors for the 
coming year. Members will also dis- 
cuss current market conditions affect- 
ing hide and skin import and export. 


Charles T. Donovan Heads 
Leather Firm 


Charles T. Donovan has _ been 
elected president and treasurer of 
F. C. Donovan, Inc., Boston leather 
merchant. He succeeds the late Fran- 
cis C. Donovan, Sr., founder and 
president of the firm for 31 years 
prior to his death in June 1952. 


Other officers elected at a special 
meeting of the board of directors are 
Francis C. Donovan, Jr., and C. Rus- 
sell Cavanagh, vice presidents; and 
Lawrence Davis, assistant treasurer. 
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HIDE ASSOCIATION 
SETS REGIONAL PARLEYS 


Three Meetings Scheduled 
This Year 


The first of three regional meetings 
scheduled for 1953 by the National 
Hide Association is scheduled to be 
held at the Palace Hotel, San Fran- 
cisco, Wednesday, February 11, start- 
ing at 2 P.M. This meeting is to be a 
joint session with the Hide Committee 
of the Western States Meat Packers 
Association, which will open its three- 
day Annual Meeting on that day. 


All West Coast tanners are espe- 
cially invited to attend, since the 
principal speaker at the hide meeting 
will be Irving R. Glass, Executive 
Vice President of the Tanners’ Coun- 
cil of America. 


John K. Minnoch, Executive Di- 
rector of the Hide Association, an- 
nounced today that Al Levitan of 
Levitan & Co., San Francisco, will be 
the chairman of the meeting. Invita- 
tions have been extended by Mr. Min- 
noch to Paul Bissinger of Bissinger 
& Co., San Francisco, and Milan B. 
Mann of Los Angeles to address the 
group. An industry talk will also be 
given by Charles F. Becking, Secre- 
tary of the National Hide Association. 


Second regional meeting of the 
year is to be held jointly with the 
National Association of Importers 
and Exporters of Hides and Skins 
on May 25 at the Hotel New Yorker, 
New York City. A delegation of Bos- 
ton brokers, headed by Paul Simons, 
President of the Boston Hide and 
Skin Brokers Association, will attend. 
Tanners throughout the greater New 
York area are also expected. 


Milton Katzenberg of Jacob Stern 
& Sons, former president of the Com- 
modity Exchange and an influential 
leader in the hide industry, will be 
principal speaker. Carl Shaifer of 
John Andresen & Co. will be toast- 
master. Abe Drasin of the Wolverine 
Hide Co., Grand Rapids, Mich., presi- 
dent of the National Hide Associa- 
tion, and Harry Katzen of Sykesville, 
Pa., NHA Regional Chairman, will 
be key speakers during the general 
sessions. 


The third and last regional con- 
vention scheduled by NHA for 1953 
is to be held in the Hotel Statler, 


NHA will hold its national Spring 
Convention at the Shamrock Hotel, 
Houston, Texas, June 15-16. Prin- 
cipal speakers for that two-day meet- 
ing will be Homer Garrison, Jr., Head 
of the Texas Rangers and Director 
of the Texas Department of Public 
Safety, and Roy Hofheinz, Mayor of 
Houston. 


Glove Men Hear Small Plant 
Qualifications 


Leather glove manufacturers to 
qualify for seeking defense contracts 
under the Small Defense Plants Ad- 
ministration must have independently 
owned and operated plants, not dom- 
inant in their field, and employ less 
than 100 persons. This was told 
Gloversville manufacturers recently 
by John E. Horne, administrator of 
the Small Defense Plants Adminis- 
tration. 

Horne said that plants making 
leather dress gloves and leather work 
gloves are considered small if they 
employ 100 workers or less. All mills 
employing 2,500 or more are con- 
sidered large. 


SHOE MANUFACTURERS 
TO MEET MARCH 3 


Members of the National Shoe 
Manufacturers Association will get 
together on the morning of March 3 
when the group holds its semi-annual 
Membership Breakfast Meeting in 
the Sert Room of the Waldorf-Astoria 
in New York. 

Clifford O. Anderson, general man- 
ager in charge of merchandising, 
buying, sales, display and advertising 
and a director of G. R. Kinney Co., 
retail shoe chain, will be one of the 
meeting’s featured speakers. 


Another will be J. Russell Ives, 
associate director of the American 
Meat Institute’s Department of Mar- 
keting, who will speak on the raw 
material situation from the farm to 
the packing house. Ives will present 
statistical,and economic information 
on the livestock industry, including 
production, consumption and price 
trends. 


Charles H. Jones, Jr., president of 
the Association, will preside. 








BIG BOOTS FOR BIG CLIMB 








Ready and waiting for their wearers are these 33 pairs of boots made in Britain for members 
of the British party that will attempt to climb Mount Everest in the spring. The boots, 
produced by the British Boot, Shoe and Allied Trades Research Association, will be used for 
the final stages of the climb. Despite their light weight (4 Ibs., 4 oz. a pair), they are heavily 
enough insulated to keep the wearer's feet warm at below zero temperatures and designed to 
give safe footholds on hazardous surfaces. 


Buffalo, N. Y., Monday, September 
14. This will initiate a new area to 
comprise the northwestern portion of 
Pennsylvania, Central and Western 
New York and Ontario. 
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BROWN SHOE SEES 
RECORD SALES FOR ‘53 


Expects To Hike Output By 
10,000 Pairs Daily 


A record sales volume in the fiscal 
year ending Oct. 31, 1953, is fore- 
seen by John A. Bush, chairman, and 
Clark R. Gamble, president, of 
Brown Shoe Co., St. Louis. 

Writing in the company’s report 
to stockholders for the fiscal year 


ended Oct. 31, 1952, Bush and Gam- 
ble added that the company expects 
to increase its production of footwear 
by 10,000 pairs daily during the com- 
ing year. 

During fiscal 1952, the company’s 
sales climbed to $130,336,698, an in- 
crease of $19 million over sales of 
$111,393,283 reported for fiscal 1951. 
Net income in 1952 rose to $3,939,- 
218 from $3,133,947 while earnings 
per share were equal to $6.04 against 
$5.43 in the previous year. 

Increase of output by 10,000 pairs 





COMPARATIVE LEATHER PRODUCTION FIGURES 





CATTLEHIDE LEATHERS 


Total 
Cattle 
Hides 


22095 


Sole 
7833 
7032 
9080 

10432 
8290 
8420 
$525 
$510 
8924 
8016 
6384 

6127 

5414 
436 
434 
385 
411 
429 
410 
358 
452 
434 
518 
443 


Upper 
12124 
11582 
15600 
15598 
13073 
13002 
14567 
14057 
13329 
14213 
13753 
13377 
14054 
1222 
1198 
1135 
1126 
1192 
1061 
1021 
1219 
1171 
1424 
1256 


30828 


Nov. . 


(In 1,000 hides) 


Belting, Harness Bag 
Mechani- 
cal 


Sad- 
dlery 
531 477 387 
675 524 382 
1064 656 581 
1213 637-936 
1292 632—s« 800 
1439 613s: 629 
1324 356 8572 
1158 510 827 
1134 440 ~=—s 813 
1004 270 760 
759 227 674 
739 «=s-218~—Ss« 813 
984 284 673 
50 20 40 
54 19 47 
45 19 48 
46 23 53 
50 22 57 
54 17 56 
49 16 58 
48 16 62 
59 21 65 
54 22 75 
52 18 66 


Case, 
Strap 


®Data from 1942 forward not directly comparable with previous data. 





CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS 


(In 1,000 hides) 


Sheep Leathers 


Tetal 
Sheep, 
Lamb 
38914 
37920 
$1915 
$3629 
$9315 
53976 
$2450 
47999 
36535 
33492 
28644 
31501 
24504 
2047 
2279 
2081 
2102 
2291 
2315 
1911 
2718 
2555 
2953 
2441 


Goat, 
Kid 


Gleve, 
Gar- 
ment 
18420 
17725 
22542 
19459 
20415 
20370 
17294 
15781 
11265 
10419 

8411 
9730 
7108 
623 
776 
719 
703 
880 
865 
699 
1016 
971 772 
1169 900 
88s Sil 


Shear- All 
lings Othen 
2563 6327 
3322 
$779 
9596 
11210 
6690 
6508 
9923 
5409 
4993 
4498 
$322 
3074 
207 
222 
225 
223 
316 
326 
308 
418 
346 
386 
315 


Shoe 


11604 
9966 
14166 
14985 
13474 
15040 
17153 
13349 
12498 
11392 
9998 
10708 
8548 
781 
826 
708 
771 
727 
729 
537 
839 


9391 
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is expected to result from recent ac- 
quisition of the Bourbeuse Shoe Co. 
at Union, Mo., enlargement of pres- 
ent plants at Owensville and Moun- 
tain Grove, Mo., and use of a new 
plant now being built at Selmer, 
Tenn. During fiscal 1952, Brown 
made and sold some 21.5 million 
pairs. 

The company has already launched 
its “Diamond Jubilee sales cam- 
paign” which has a tie-in with its 75th 
anniversary in business and a con- 
centrated consumer advertising pro- 
gram. 


Brown franchise stores, through 
which a substantial pairage of Brown 
shoes is sold, totaled 516 by last Oct. 
as against 490 in the year before. 
Wohl Shoe Co., division of Brown, 
opened 28 new leased women’s shoe 
departments and 20 men’s and chil- 
dren’s shoe departments, bringing 
the division’s total to 322 depart- 
ments in leading stores over the coun- 
try. This is claimed to be the largest 
number of leased shoe departments 
in the country. 


HOOKER INCOME DOWN 


Hooker Electrochemical Company, 
Niagara Falls, N. Y., reports net sales 
of $36,523,517 for the year ended 
Nov. 30, 1952, which compare with 
sales of $39,687,588 for the previous 
year. Net income before Federal 
taxes was $8,865,694 in the latest 
fiscal year versus $10,527,232 a year 
earlier. 

Net income for the year ended 
Nov. 30, 1952, was $3,030,694, equal 
after preferred dividends to $2.90 per 
share on 971,470 common shares 
outstanding at the end of the year. 
In the fiscal year ended Nov. 30, 1951, 
net income amounted to $3,577,232, 
or $3.46 per share of common stock 
outstanding. 


NUNN-BUSH PROFITS UP 
Net profits of Nunn-Bush Shoe Co., 


Milwaukee men’s shoe manufacturer, 
for the fiscal year ended Oct. 31, 
1952, totaled $339,225, equal to 
$1.93 per share, J. B. Buchanan, 
president, reports. 


This compares with a profit of 
$325,834, equal to $1.83 per share 
in the preceding year. 


Sales in fiscal 1952 amounted to 
$15,432,433 as compared with $15.,- 
104,541 in fiscal 1951. Working 
capital decreased by $54,306 after 
$283,000 was spent for additions to 
plant equipment, store fronts and 
fixtures. 


January 31, 1953 








MILITARY 
BIDS AND AWARDS 





Safety Shoes 


February 2, 1953 — General 
Stores Supply Office, 700 Robbins 
Ave., Philadelphia, Pa., has issued 
Invitation No. 1-1283 covering bids 
on 2,670 pairs Blucher style, safety 
shoes. American war standard for 
protective occupational footwear, 


men’s safety toe shoes, Type Z41 1 KC. 


Combat Boots 


February 3, 1953—TAP-30- 
252-53-155, issued by Armed Services 
Apparel and Textile Procurement 
Agency covering invitation to bid on 
566,664 pairs russet combat service 
boots, mildew resistant. Opening at 
2:00 p.m. in New York with delivery 
from April through July 1953. For 
the Army. 


Helmet Liner Bands 
February 9, 1953—Chicago 


Quartermaster Depot has issued In- 
vitation No. QM-11-009-53-610, cov- 
ering bids on 216,000 helmet liner 


bands. Specification 
Opening in Chicago. 


Insulated Combat Boots 
February 16, 1953—TAP-30- 


352-53-175 covering invitation to bid 
on 96,000 pairs rubber insulated 
combat boots. Bid opening at 3:00 
p.m. in New York with delivery dur- 
ing May and June 1953. For the 
Army. 


Work Gloves 


February 16, 1953 — TAP-30- 
352-53-201, covering invitation to 
bid on 100,800 pairs of work gloves, 
flannel and leather. Bids opened in 
New York at 3:00 p.m. Delivery 
from March 30 to May 29, 1953. For 
the Navy. 


Gas Welders’ Gauntlets 


February 18, 1953—TAP-30- 
352-53-246 issued by Armed Services 
Textile and Apparel Procurement 
Agency covering invitation to bid 
on 51,264 gas welders’ gauntlets, 
chrome-tanned leather. Opening in 
New York at 2:00 p.m. with delivery 
by May 15, 1953. For the Navy. 


MIL-B-1953. 


Gas Welders’ Gauntlets 


February 25, 1953—TAP-30- 
352-53-NEG-93, issued by Armed 
Services Apparel and Textile Pro- 
curement Agency covering invita- 
tion to bid on 49,536 gas welders’ 
gauntlets, chrome-tanned _ leather. 
Opening in New York at 3:00 p.m. 
with delivery by May 15, 1953. For 
the Navy. 


AWARD CHIN STRAPS 


The Chicago Quartermaster Depot 
has announced award on Invitation 
53-46 covering 441,000 helmet liner 
chin straps to Steinberg Bros., of 
New York City. Dollar value of the 
award is $52,037. 





® Leonard Friedman, treasurer of 
B. Friedman Shoe Co., Inc., is chair- 
man of the Shoe Division of the 1951 
Joint Defense Appeal campaign in 
New York. The shoe industry will 
help JDA raise New York’s share of 
the $5 million needed to finance activi- 
ties of the American Jewish Commit- 
tee and the Anti-Defamation League 


of B’nai B'rith. 


LEGALLES 


GLOVE -TANNED 


MOCCASIN COWHIDE LEATHERS 


Leequer 
tom4g, compomy 


January 31, 1953 


ALL SEASONAL COLORS 


GLOVE LEATHERS 


goat, cow and deer 


LLANA 


GARMENT LEATHERS 


goat and cow 


LEATHER and SHOES 


1099 QUESADA AVENUE 


© SAN FRANCISCO, CALIF. 


REPRESENTATIVES: 


Povi Wedseltoft, 407 East Michigan Street, Milwaukee 2, Wisc. 
John A. Dauer, 177 William Street, New York 7, N. Y. 


Industrial Leathers, 722 East Washington Bivd., Los Angeles, Calif. 





KRAUS DENIES 
“SYNTHETICS WELCOME" 


Walter Kraus, director of Leather 
Industries of America, declared that 
there was “no truthful basis what- 
ever” for the recent story which 
appeared in Tide magazine (and 
which LeatHER AND SHOES quoted 
last week), wherein Kraus was 
quoted as haying said, “As a matter 
of fact, we welcome synthetics. They 
act as a sort of cushion for us. With- 
out them, there would be a run on 
leather and we'd soon be priced right 
out of the market.” 

Kraus states that Tide “grossly 
distorted” his statements. He added, 
“Neither LIA nor myself welcomes 
synthetic or leather substitute prod- 
ucts in leather’s traditional markets. 
We regard synthetic materials as a 
definite competitive threat, as we 
always have. Our promotional efforts 
for leather, however, have steered 
clear of any negative approach such 
as a criticism of synthetic or sub- 
stitute materials. 

“Our concentration is on one job: 
to bring the story and values of 
genuine leather and leather products 
to the American public.” 


HONOR WOLFF AGENT 

Leading Chilean tanners_ will 
gather this month to hear the United 
States Ambassador to their country 
pay tribute to their progressive tan- 
nery modernization program and 
present a gold plaque, emblematic of 
world leadership in foreign sales of 
U. S. tanning machinery, equipment, 
oils and chemicals to C. M. Simmer- 
mans of Santiago, sales representa- 


tive in Chile for Wolff International, 
Inc., of Milwaukee, Wis. 

Wolff is leading representative 
abroad for prominent U. S. makers 
of tanning equipment, such as Chas. 
H. Stehling Co.; Geo. Fromer Co., 
Inc.; Fulton County Machine Co.; T. 
W. & C. B. Sheridan Co.; Special 
Equipment Co. and Woburn Machine. 

A presentation speech by Chilean 
tanner Juan Dagoret will highlight 
Simmermans’ achievement in bring- 
ing the honor of most progressive in 
the tanning field abroad to the rela- 
tively tiny country of Chile. 


SHOES ON WHEELS 


A new idea for selling shoes to 
women —a display cart on wheels 
containing show counter, sitting stool 
and storage space—has been devel- 
oped by W. H. Joyce, Jr., president 
of Joyce, Inc., Pasadena, Cal., casuals 
manufacturers. 

Joyce’s cart, which he has dubbed 
the “Boutique,” can be wheeled 
around various departments in a de- 
partment store as well as shoe store 
and is described as a new way to 
make “point of impulse” sales to 
women. 

The “Boutique” can be wheeled 
easily by a salesgirl from department 
to department where women are buy- 
ing apparel and thus catch them in a 
mood to buy shoes that match the 
skirts, sweaters or dresses they have 
purchased, It saves the woman con- 
sumer a great deal of wandering “all 
over the store to from one to five 
shoe departments to get these shoes,” 
claims Joyce. 
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Top Parisian Shoe Designer 
Tours U. S. 


Jean Haentges (Monsieur Jean), 
one of Europe’s leading shoe design- 
ers and manufacturers, is currently 
visiting selected shoe centers in the 
U. S. The celebrated Parisian shoe 
man is planning a tour covering sev- 
eral weeks. This is his second visit 
to the U. S. 


Monsieur Jean is regarded as one 
of the most outstanding shoe men on 
the Continent. He lends his creative 
talents to the entire processing of the 
shoe—from the original design to the 
fashioning of his own lasts and pat- 
terns, right through to the actual 
shoemaking details. 

Monsieur Jean operates a men’s 
shoe factory in Paris and a women’s 
plant in southern France. His origi- 
nal creations in both men’s and wom- 
en’s shoes have won distinguished 
prizes on the Continent. 

(A group of five women’s shoes by 
Monsieur Jean may be seen on page 
8 of this issue—a quintet of exclusive 
originals presented here for the first 
time.) 


Style Conference Set For 
March 2 


The National Shoe Retailers Asso- 
ciation has announced it will hold its 
semi-annual style conference March 2 
in the Grand Ballroom of the Hotel 
Plaza, New York City. 

Presentation of “Design and Color 
Trends for Fall and Winter 1953” 
will again be made by the editors of 
Vogue Magazine. The presentation 
will cover trends im fabrics, silhou- 
ettes, millinery, shoes, bags and 
other accessories. 

Following the fashion presentation, 
there will be a question and answer 
session where members of the Wom- 
en’s Shoe Style Committee and Vogue 
editors will answer queries from the 
floor. All members of the shoe and 
allied fashion industries are invited 
to attend. 
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this vital subject. 





SHOE LABOR — THE MOUNTING PROBLEM 


Workers getting older and a serious decline of young 
replacements coming in is mounting to grave conditions 
the industry must face with no time to lose. What about 
turnover rates, wages, employment, productivity, the 
unions, labor costs and their relation to the problem? 
Here’s the most comprehensive study ever published on 


Watch for it next week in Leather And Shoes. 


Co. Fecteau stated he had hopes of 
an early agreement at the latter plant. 

There was no announcement on 
terms of the settlement at the State 
Die and Manchester Die plants. The 
original demand of the USWA was 
for a 10 percent wage increase. Man- 
agement had offered a five-cent boost 
which the union rejected. 











POPULAR SHOE SHOW 


APPLICATIONS READY 


Official application blanks for the 
fall of 1953 Popular Price Shoe Show 
of America will be mailed Friday, 
Feb. 6, to companies which exhibited 
at the event last Nov., according to 
co-managers Edward Atkins and 
Maxwell Field. 

The Show, sponsored jointly by 
the New England Shoe and Leather 
Association and the National Asso- 
ciation of Shoe Chain Stores, will be 
held May 3-7 at the Hotels New 
Yorker and McAlpin. It will be ad- 
ministered by an Industry Committee 
headed by John E. F. Foote of The 
John Foote Shoe Co., Brockton, and 
Frank J. Schell of Sears, Roebuck & 
Co. of Chicago, presidents of the re- 
spective associations. 

The event will be held a week 
earlier than usual and will be pro- 
moted under the copyrighted slogan 
“Tops in Timing—Best for Buying.” 

Exhibitors at the last PPSSA will 
have a two-weeks option period in 
which to reserve space. Other mem- 
bers of the industry will receive ap- 
plication blanks shortly after Feb. 20 
and reservations will be accepted on 
the basis of priority of receipt. 

Exhibitors will also receive a ques- 
tionnaire in which they may list data 
for the fifth edition of “Major Re- 
sources for Popular Price Shoes.” 
This will be distributed to thousands 
of retailers and buyers to help them 
check principal sources of popular 
price footwear. These resources will 
be classified by major categories, 
styles and price lines. 


British Industries Fair To 
Draw Many 


More buyers than ever before are 
expected to attend the British Indus- 
tries Fair which opens in London and 
Birmingham on April 27 and runs 
through May 8, according to Fair 
officials. 

As in former years, exhibits will 
be contained in three large halls, 
Castle Bromwich in Birmingham and 
Earl’s Court and Olympia in London. 
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Although a record attendance of 
American buyers was reported at the 
1952 Fair, this year’s event is ‘ex- 
pected to exceed former totals. Many 
of the buyers will be in England to 
attend the Coronation which comes 
a few weeks later. 

Close to 2,500 British manufactur- 
ers, among them manufacturers of 
leather and shoe machinery, leather, 
shoes and leather products, will ex- 
hibit latest products at the Fair. 


Bourque Shoe To Build New 
Plant 


Construction of a new one-story, 
fireproof factory building for the 
Bourque Shoe Co. in Raymond, N. H., 
has been assured through the action 
of the townspeople in authorizing 
the Raymond Board of Selectmen to 
sell a large tract of town-owned land 
on Epping Street as the site for the 
plant. 

The Bourque firm, which has been 
operating here since 1932 and finds 
its present plant inadequate for its 
expanding production, expects to 
double its personnel from 200 to 400 
and boost its annual payroll to a mil- 
lion dollars. 

Construction of the new building, 
which will have 40,000 to 50,000 
square feet of manufacturing space, 
is expected to be started soon after 
negotiations are completed with the 
Bourque Shoe Co. and United Shoe 
Machinery Corp. 


Two Shoe Die Plants 
End Strike 


A strike which closed two shoe die 
manufacturing plants in Manchester, 
N. H., for about two weeks, has been 
settled, according to an announcement 
by George Fecteau, territorial repre- 
sentative of the United Shoe Workers 
of America (CIO). 

Workers returned to their jobs at 
the State Die Co. and Manchester Die 
Co. late last week. However, the 
walkout still continued at a third 
plant, operated by the Swenson Die 
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j Stylescope 


PARIS ORIGINALS 


Here are Paris originals 
straight from one of the leading 
women's high style shoe design- 
ers of France. They are typical 
of the style imagination of that 
country's leading designers, 
which has made Paris the 
fashion-word of the world. In 
this exclusive quintet, Monsieur 
Jean uses combinations of leath- 
ers, in contrasting and mono- 
tones. He uses sweeping off- 
sided lines, and bares the foot 
in his dressier creations. Inter- 
esting are his tricky, yet prac- 
tical, treatments with a heel 
case extending from the heel 
and forming the quarter, and a 
mudguard extending down over 
a wedge heel to give a supple, 
graceful continuity to the whole 
shoe. 

(See page 16, this issue.) 


1. Wall last flattie, with off-sided wide 
open toe; note smart asymmetric lines of 
design, in green calf. 


2. Black suede and patent combine in chic 
off-sided design. Open inside shank. Heel 
covering extends up to form brief quarter 
in drape effect. 


3. Smart taupe suede and black patent in 
pretty ruffled vamp, with straps through 
slotted arrangement in pleating. 


4. Suede and patent again combine in 
this very open design with sweeping assym- 
metric lines. 


5. Wall iast flattie on wedge heel. Overlay, 
in smooth leather, is stitched along top and 
slotted through back. (Section of overlay 
which covers heel is not stitched down. Piece 
is tacked under heel.) 


Designs by Monsieur Jean 
Paris 
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Add 


“Flex-ilience’ 


\ with CUSHION CORK 





HERE'S ONE OF THE MANY 
WAYS CUSHION CORK 
IS USED 


You won't find “Flex-ilience” in the dictionary, but it’s a 
good one-word description of what women like in their 
shoes—both flexibility and resilience. 


Armstrong’s Cushion Cork® gives “Flex-ilience” to al- 
most any kind of shoe construction. You'll find Cushion 
: Cork in many of today’s top-selling lines. No other ma- 
In this shoe, a die-cut pad of “iq Cushion terial can match its combination of springy resilience and 
Cork is cemented into the forepart of the 
insole. Only a sock lining separates this 


resilient pad from the ball of the foot, Thus Give your shoes the sales-winning comfort that people 
the shoe offers exceptional comfort as well 


complete flexibility. 


sitar: want—add “Flex-ilience” with Cushion Cork. For working 
as smart styling, a combination that sells. , 

samples, call your Armstrong representative or 
write Armstrong Cork Co., Shoe Products Dept., 


7001 Arch St., Lancaster, Pa. Available for export. 


ARMSTRONG’S CUSHION CORK 
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Whenever a tanner has a fatliquoring problem, he knows he 
can get together with a Salem Oil & Grease specialist — to 
help work out whatever characteristics desired in leather from 

8 F R | FN iF F a fatliquor angle. He knows that the Salem Oil & Grease 

° Company's reputation was built on the joint efforts of many 


specialists working with the knowledge that comes only from 





experience — and that experience coming by making oils 
exclusively for the tanning trade. 


TIGER BRAND PRODUCTS -—-— PROPERTIES == 


) NUTREEN 
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A vitrocop 





A VITROLENE 
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20° COLD TEST Hh ke lie 
NEAT’S FOOT OIL 


SEND FOR FURTHER INFORMATION ON’ HOW THESE PRODUCTS CAN BE FORMULATED TO YOUR 
OWN PARTICULAR REQUIREMENTS ee Ue ae 


good for comfort. coed faehuma. SALEM OIL & GREASE C0 


- SALEM © MASSACHUSETTS 
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It's a Rugged Job 


BUT “CELASTIC” BOX TOES 
ASSURE TOE COMFORT 


The wearer may not know his box toes are “Celastic” nor even that he 
has box toes in his shoes, but he does recognize toe comfort and pleasant 
toe freedom without wrinkled toe linings. 

“Celastic” is designed not only for rough usage, but for every day 
comfort in shoes of many styles...men’s, women’s and children’s. 
“Celastic” duplicates the contours of the toe of the last and forms a 
structural shape over the toes. Because of this “Celastic” is a measure of 
quality protection for the designer and manufacturer ...a feature that 
builds customer loyalty for the retailer. It assures proper preservation 
of toe style and toe comfort, in play shoes, in street shoes... and in 
work shoes. 





Like all Celastic Box Toes, 
the one shown in this un- 
retouched “cutaway” 
photo has served its owner 
well. He is Mr. Paul E, 
Fudge, of Nashville, Ten- 

y : 

«<< nessee. Occupation: tele- 

phone linesman. Mr. Fudge states: “My 

shoes have to take a lot of punish- 

ment and with these | never ex- 

perienced any toe discomfort 

due to loose linings.” 





*Celastic is a registered trademark of the Celastic Corp. 


UNITED SHOE MACHINERY CORPORATION 
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Leather manufacturers paid out $18,589,- 
000 in publicly reported cash dividend payments 
during 1952. This is almost $2 million less than dividends 
paid out during entire 1951. Dividends in Dec. 1952 alone 
came to $1,237,000 against those of $1,729,000 in Dec. 1951. 


Higher taxes in °52 were only part of reason 
for lowered dividends. Taxes did take their toll of 
profits and most companies felt the pinch. Hence lower 
dividends for many. Another factor, less evident, was money 
sunk back into operations. Many firms took advantage of 
tax savings to expand operations, build additions, add new 
machines, modernize operations. These took up good part 
of what otherwise might have been distributed as regular 
dividends. 


Eisenhower administration expected to 
give first hint of policy on excise taxes come Feb. 2. 
This is day on which new president goes before Congress 
with state of the union message. Ike will probably outline 
what's needed in way of taxation, spending, defense policy, 
controls and variety of other matters. 


Leather industry’s hopes are high Eisen- 
hower will favor slash in most excises. Tanners and 
leather goods manufacturers are not alone in this. Many 
other industries are also keenly interested. 


Congress has the final say on excises. Presi- 
dent can only suggest. Thus members of House Ways and 
Means Committee, which has first crack at tax law changes, 
will have eyes of many in industry focused upon their coming 
actions. Committee now has five new Republican members 
with two Democrats—Keogh of New York and Harrison of 
Virginia—dropped. This may mean favorable report if 
Republicans get behind Ike with support. 


Here is the latest outlook report on two 
important leather items—handbags and gloves— 
for spring. In former, manufacturers’ stocks are practically 
cleaned out. New deliveries require four to six weeks. Big 
run seen on patent leather handbags, which manufacturers 
report all sold out. Better houses have concentrated on 
patent bags. Calf will also do well with wanted colors in 
black, navy, red and benedictine. 
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Easter gloves will go big as usual. Most 
wanted style seen as shorty slip-on, particularly in tailored 
novelty. This type expected to account for 65-75% of glove 
sales for spring. Breakdown between leather and fabrics not 
reported but Easter colors are seen as white (50% of sales), 
black and brown (15% ), beige (10%), navy (10%), pink 
(5%), and high fashion colors (10% ). 


U. S. imported only 10% of hides Argen- 
tina exported in 1952. Latest figures indicated [API 
let nine million hides out of country last year. This means 
less than a million were sold to U.S. Bulk went to England, 
Spain, Holland and other overseas countries. A good many 
reached behind the Iron Curtain to Hungary, Poland and 
Czechoslovakia. 


Significantly, many of the sales not only to 
England but to other European countries were made for 
sterling payment, now readily accepted by IAPI. Only a 
while ago, Argentina was most concerned about building 
up its dollar supply. 


Argentine tanners still talking about 
“prompt” modification of exchange rates for 
leather. Nothing happens, however. Even if rate was 
modified, end result would probably not prove significant. 
Take quebracho, for instance. Exchange rate modified some 
time ago so quebracho could be exported at rate of 10 pesos 
to the dollar. However, prices in local Argentine markets 
immediately rose to 1.650 pesos, offsetting major part of 
advantages. 


Injury rate in shoe plants climbed a bit last 
year. This is indicated for Bureau of Labor Statistics figures 
for first nine months of '52. Rate this year was 10.1 injuries 
for each million man-hours worked. Last year’s period had 
rate of 9.4. Rate for July, Aug. and Sept. this year was 10.9, 
9.7 and 10.6, in that order. 


Injury rate in tanneries rose also. In first 
nine months of 1951, it was 26 injuries per million man- 
hours worked. In same period last year it was 27.1. Rates for 
July, Aug. and Sept. 1952 were 40.2, 25.3 and 16.0. No 
explanation by Bureau why July rate so high with rapid 
decline as fall approached. 
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® Edwin Earl Calvin, son of the 
late Edwin Calvin, former chairman 
of the board of The Bearfoot Sole Co., 
Wadsworth, O., has been appointed a 
director of the corporation, filling the 
unexpired term of his father, who died 
Jan. 6. He has been a vice president 
of the company in charge of personnel 
since 1950. 


® Anthony Arcate, Jr., has been 
elected vice president of Peters Bros. 
Rubber Co., Inc., in Brooklyn. Arcate 
joined the firm in 1925. He is also 
production manager and considered an 
expert in the backing industry. 


© Ernest Bendell has joined Leo F. 
Maclver Co. of Brockton, shoe trim- 
mings manufacturer, as a partner. 
Formerly with D, & M. Leather Co., 
also of Brockton, Bendell will be in 
charge of production. Leo F. Mac- 
Iver will handle sales, 


© William Reid has been re-elected 
president of the Commodity Exchange, 
Inc. Milton R. Katzenberg of 
Jacob Stern & Sons, Inc., New York 
hide and skin firm, is a vice president. 


© Spencer Sheideman has resigned 
as sales manager of the Foot Flairs 
Division of Mutual Shoe Co. in Marl- 
boro, Mass. 


® Leland E. Sleat has joined the 
sales staff of Union Chemical Co., Inc., 
Danvers, Mass., maker of tanners fin- 
ishes and supplies. Sleat was formerly 
associated with Surpass Leather Co. 
for the past 18 years. He will repre- 
sent Union Chemical in the Philadel- 
phia area. 


® David C. Rube has been named 
vice president and general sales man- 
ager of Sarra-Sandler-Fenton Shoemak- 
ers, Inc., Brockton, Mass., footwear 
manufacturer. 


® Harry Hall has been appointed 
general sales manager of the women’s 
and children’s shoe division of Inter- 
national Shoe Co., according to Si 
Bland, general manager of Roberts, 
Johnson and Rand. Hall’s division will 
cover the southern U. S. 


® Daniel B. Sullivan, former credit 
manager of Wohl Shoe Co., has been 
appointed treasurer of the St. Louis 
firm, a wholly-owned subsidiary of 
Brown Shoe Co. He succeeds James 
L. Schwab, who has retired after 21 
years with the firm. Sullivan held the 
post of credit manager for 20 years. 


® Bruce Currie has taken over new 
duties as assistant manager of Milford 
Shoe Co. in Milford, Mass. 
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® Louis J. Healey has been ap- 
pointed sales manager of general prod- 
ucts in the footwear and general 
products division of United States 
Rubber Co. Arnold H. Finnern suc- 
ceeds him as Pacific Coast manager. 


© Leslie DeMallie, prominent shoe 
and slipper designer, has joined the 
staff of S. Goldberg & Co., Inc., Hack- 
ensack, N. J., shoe manufacturer, as 
chief designer. DeMallie, a former 
student of Harry Richards, famed cus- 


tom shoemaker, is one of the best- 
known designers in the shoe and slip- 
per field. At one time, he designed 
shoes for such former screen stars as 
Gloria Swanson, Mary Pickford, Nita 
Naldi, Bessie Love and others. 


® C. F. Cooke has been appointed 
New England sales agent for Leather 
Sales Co., Hyde Park, maker of mid- 
soles. He will have his offices in the 
company’s Boston headquarters. 


@ Joseph L. Feldman of Classical 
Girl Shoe Co. has been named chair- 
man of the board of the Chicago Shoe 
Travelers Association. Arthur A. 
Brown of International Shoe Co.’s Ac- 
cent Shoe division is president. 


© Officers of Ronald A. Forth, Inc., 
Boston hide and leather firm, are 
Ronald A. Forth, president and treas- 
urer; Lillian D. Forth and Raymond 
W. Ellis, directors; and Esther C. 
Brouillard, clerk. The same officers 
were named for Forth-Chase Leather 
Corp. at the annual meeting held Jan. 
19 in Boston. The latter corporation 
will continue to represent British tan- 
ners, excepting belting, mechanical 
and hair-on tannages. 


@ Axel M. Anderson has been named 
to take over the former duties of C. F. 
Cooke at George O. Jenkins Co., 
Bridgewater, Mass., manufacturer of 
leather fiber products for the shoe 
industry. Cooke has joined Leather 
Sales Co. in Hyde Park. 
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LEATHER SALES REMAIN GENERALLY 
SPOTTY DURING OFF-SEASON 





Not Too Much Doing In Way Of New Business But 
Prices Still Hold 





Buyers show interest only at a 
price. Calf still quiet. Sides and 
splits move better than expected 
at this time. 


Sole At Odds 

Boston sole leather tanners admit 
a great deal more leather could be 
sold at this time if they were willing 
to make wanted concessions. Buyers 
continue to press for lower prices, 
due to recent decline of heavy hides, 
but tanners are in no hurry to sell 
at prices bid. For one thing, they 
have sold a fair amount of leather 
recently and stocks are not heavy. 
However, the situation could be 
improved. 

Tanners still want 52-53c for bends 
10 iron and up. Buyers offer 50c. 
Similarly, offers on 9/10 irons are 
several cents below the recent selling 
levels of 55-56c. The same holds true 
of medium bends, which hold close 
to 61-62c and light bends at 68c and 
down. 

Bellies Wanted 

Sole leather offal tanners and deal- 
ers in Boston report good deal of 
interest in bellies, some activity in 
double rough shoulders. Beyond that, 
things are generally quiet. Selections 
which find interest hold fairly steady 
in price. Other types have tougher 
time, pricewise. 

Both cow and steer bellies move 


fairly well at 23-25c. Some tanners 
report themselves well sold-ahead on 
these. The double rough shoulders 
not as active as in recent months but 
sales still reported at 52c and down 
for lightweight welting stock. 

Price ranges on other selections 
more difficult to peg. Single shoul- 
ders still all over the lot. Heads held 
nominally at 16c, fore shanks at 15- 
l6c, hind shanks around 16-18c. 


Calf Slow 

Calf leather continues slow in 
Boston. Shoe manufacturers appear 
more interested in getting deliveries 
on old orders rather than placing 
new. Tanners have all they can do to 
meet schedules. However, there are 
signs of awakening interest for more 
leather and tanners are wondering if 
rawstock supply will be able to 
handle demand for leather when it 
comes. Indications are that heavy 
calf slaughter will be adequate for 
demand. 

Prices steady as before. Light- 
weight smooth calf still held at 91c 
and down for better grades; best 
demand at 73c and down. Top grade 
heavyweight calf wanted for men’s 
fine shoes and not too much avail- 
able. Prices here at $1.08 and below. 
Volume in men’s weights and 85c 
and down. Suede finds occasional 
interest at $1.00 and below. 





Prices and Trends of Leather 


KIND OF LEATHER THIS 





CALF (Men’s HM) 
CALF (Women’s) 


KID (Black Glazed) 

KID SUEDE ... 

PATENT (Extreme) 

SHEEP (Russet Linings) 

KIPS (Combination) 

EXTREMES (Combination) 

WORK ELK (Corrected) ............ 
SOLE (Light Bends) 

BELLIES 

SHOULDERS (Dble. Rgh.) ............. 
SPLITS (Lt. Suede) ................ 
SPLITS (Finished Linings) .............. 
SPLITS (Gussets) 2000000000000. 
WELTING (%2 x %) 

LIGHT NATIVE COWS 


MONTH YEAR 1951 
AGO AGO HIGH 


85-1.11 75-90 85-1.10 
80-1.03 69-85 80-1.03 
85-1.10 70-95 85-1,10 
75-90 70-1.05 75-90 
80-96 70-95 80-96 
56-60 55-80 56-60 
18-30 16-30 18-32 
55-58 53-55 56-60 
54-56 50-52 54-56 
38-44 44-46 38-46 
68-72 72-75 68-72 
24-25 24-27 26-27 
50-55 56-62 50-55 
34-38 36-38 35-39 
24-26 15-20 24-26 
18-20 21-26 18-20 
7% 12% 8 
18-19 2014-23 20 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock, 








| sae 
,SOLE LEATHERS 


BENDS, BACKS, CROPS, HEADS 
SHOULDERS, BELLIES, SHANKS, Ete. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ - CHILOREN'S 
IN ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 
Co 


RK- BOSTON 








MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 

SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 

GLOVE SPLITS: Complete price 
range .. .Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 
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BLACK HAWK 


COW AND HORSE 


SPLITS 


In All Colors 
FOR 


WELDERS’ EQUIPMENT 
SHOE GUSSETS 
WORK GLOVES 

SOFT SOLE 


2171 S. FIRST ST. 
MILWAUKEE 7, WISCONSIN 














SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


( 


A.L.GEBHARDT CO. 


Sheep Same 

No change in sheep leathers on 
Boston market. Tanners find a mod- 
erately steady amount of new busi- 
ness still coming in, although sales 
are far from pace of last Dec. and 
earlier. Good pickle skins prices do 
not allow anything in way of con- 
cessions and tanners still ask for 
former prices. Even then, many 
claim they are not getting full re- 
placement cost. 

Russet linings still hard to peg in 
any definite selling range. Price of 
22c still heard most often. Boot lin- 
ings bring about 24-26c. Chrome 
linings move occasionally at 29c 
and below. Colored vegetable linings 
only fair at 26c and below. 


Side Leathers Spotty 


Some side leather tanners in Boston 
report more activity than they ex- 
pected at this time. Others find new 
business still quiet. On the whole, 
there is a good deal more side leather 
of wanted types sold than anticipated. 

Prices for the most part are 2-3c 
below highest levels of late last year. 
Thus combination-tanned corrected 
extremes bring top of 52c for wanted 
4-41% oz. skins. Larger sides much 
less active at 44c and below. Work 
shoe only fair at 42c and below. 

Kips remain steady. Combination- 
tanned kip sides bring 58c and down 
for HM weights. Chrome-corrected 
kips 60c and below for HM weight. 


Splits Wanted 


New upturn in kip sales continues 
in Boston. Tanners report the sea- 
sonal slump appears ended, at least 
in flexible innersole and outersole 
splits. Suede splits not yet as active 
as desired while linings and gussets 
are only fair. 

Heavyweight suede splits most 
active of this type, move at 42-44c 
and down for colors, 40-42c for 
black. Women’s weight suede splits 
much less active at 31-34 for black, 
up to 36c for colors. Lining splits 
moderate at 18-2lc, gussets still at 
15-17e. 

Lightweight innersole splits still 
bring 24-29c for 314 oz. skins. 
Heavyweights are 33-38c. Lightweight 
naturals at 20-24c; heavyweights still 
listed at 29-34e. 


Suede Kid Hot 

Kid leather tanners of Philadelphia 
report black suede is still the big 
seller; even at this time of the year 
there is quite a large demand for this 
type of leather, in. all prices “from 
high to low.” Nothing has developed 
in gray at present and white suede is 
just not in demand at the present. 
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Glazed doing some business in 
dark blue and some white. Nothing 
else much happening around glazed. 

Linings also considered good for 
the time of the year. They still seem 
to be in demand in the same propor- 
tion as black suede. Even tanners 
who deal very little in linings are 
able to sell all they have available. 

Slipper leather active in spots. 
After a sudden flurry and then a 
lapse, this last week again showed a 
demand for this type of leather. It 
is selling only in brown right now— 
mostly for use in the Romeo-type 
men’s slippers. 


Average Prices Quoted 


Suede 32c-96c 
Glazed 25c-92c 
Linings 25c-55c 
Slipper 25c-60c 
Crushed 35c-75c 
Satin Mats 69c-$1.20 


Belting Still Slow 

Belting leather tanners of Philadel- 
phia say business remains just about 
the same as it has been from the be- 
ginning of Jan. Some sales made but 
no real volume in bend butts. There 
does seem to be some demand in 
shoulders. No price changes quoted. 

Curriers find no pickup in their 
business. No demand for any special 
weight. They are receiving a few 
orders but not in the amount antici- 
pated. On their part, curriers are do- 
ing very little buying. Although hide 
prices have fallen, curriers have not 
lowered their quotations. 


AVERAGE CURRIED LEATHER PRICES 


Curried Belting 

Butt Bends 

Centers 12” .... 1. 
Centers 24”-28” .. 1. 
Centers 30” 47-1. 
Wide Sides ...... 1.21-1. 
Narrow Sides .... 1. 


Premiums to be a 
Light, plus 7c; Heavy, minus 5c-10c; Ex Heavy, 
minus 5c. 


Glove Leathers Firm 

Spring leather glove business a 
little better this year than last. How- 
ever, it is nothing to get excited 
about. Fabrics sti!l have command 
of the market. 

A good deal of sampling for fall 
lines. Glove manufacturers complain 
that buyers will not even consider 
merchandise at higher than last year’s 
prices. The advances in domestics 
and iranians will have to be absorbed 
by either the glove manufacturer or 
the tanner. 

Leather prices firm and in some 
cases too low on a replacement basis. 
Men’s greys have advanced 2c against 
a 6c advance in raw stock. Iranians 
up about lc against a 3c advance in 
raw stock. 
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Raw pigskins edging up but no 
advance has been announced in the 
price of the leather. Capes and 
Cabrettas holding their own. 


Work Gloves Middling 


During the past several weeks, some 
good-sized deliveries against old con- 
tracts were reported, and most firms 
are still occupied with remaining 
shipments. Meanwhile, work glove 
splits remain about steady. LM 
weight, depending upon tannages, 
quoted unchanged with No. 1 grade 
at 14-15c, No. 2 at 13-14c and No. 
3 at 12-13c. M weight alone still 
quotable around 16-l7c for No. 1 
grade, 15-l6c for No. 2 and 14-15c 
for No. 3 grade. 


Garment Good 


Firmer undertone to the raw 
pickled sheepskin markets, particu- 
larly foreign productions such as 
New Zealands which have com- 
manded slight advances of late, is 
giving tanners of sheepskin garment 
leather some concern over produc- 
tion costs. 

Suede garment leather quoted at 
32c and down for better tannages 
with average price basis around 28¢ 
while grain type of good tannage 
quoted at 30c and down with 27c 
about the average on volume basis. 


Bag, Case & Strap Spotty 


Signs of stability in hide and skin 
markets tend to promote a better feel- 
ing in most trade quarters but busi- 
ness described as spotty. Some or- 
ders for bag, case and strap leathers 
but no big volume apparent. 

It looks like buyers are covering 
only for immediate delivery or 
nearby requirements in most in- 
stances as very few have been willing 
to buy for distant delivery. Sellers 
trying to maintain list prices even 
though concessions of a cent or two 
reported when hide prices were on 
the decline. Most of them are still 
fairly busy making deliveries on old 
sales but could stand to receive more 
new business. 


Case leather of 2/3 ounce quoted 
unchanged at 46-48c, 3/4 ounce at 
48-50c, and 4/5 ounce at 50-52c. 
Grade A russet strap leather of 4/5 
ounce is held up to 56c, 5/6 ounce 
up to 58c, 6/7 ounce to 60c, 7/8 
ounce at 62c, 8/9 ounce at 64c, 9/10 
ounce at 67c and 10/11 ounce at 70c. 

B grade is 3c less and C grade an 
additional 6c less for russet finish. 
Colors bring 2c premiums and glazed 
3c higher for the respective grades. 
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Tanning Materials Slow 
Raw tanning materials business on 
the slow side with demand spotty. 
Strength of Sterling exchange is mak- 
ing importers revise their prices up- 
ward. Tanning Extracts firm. 
Quotations on Tanning Oils gener- 
ally unchanged. 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp't, bag 
... $75.00 
en) Fair Average” $104.00 
.‘‘Merchantable’’ $100.00 
Sumac, ‘28% leaf otvos eeaveusbeeee ep ane 
Ground .. - $120.00 
Myrobalans, s 
Sorted . = 


Wattle bark, ton . 


.. 848.50 
.. $53.50 
.. $63.50 

. $66.50 


senuines “s 

Crushed 40%, : chica ences aw bed 64 
Valonia Cups, 30-32% guaranteed 
Valonia Beards, 42% guaranteed . . . $88.00 
Mangrove Bark, 30% So. Am. ... . $59.00 
Mangrove Bark, 38% E. African $79. 00- 80.00 


Tanning Extracts 
Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 


Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 
rag ye o ddeokbah besten 
Cuteh, ‘ae ‘aaa. 55% tannin, 
plus duty ‘ 
Hemlock Extract, 25% tannin, tk. cars 
f.o.b. works F 
bbls. c.1. 
Oak bark extract, 25% tannin, Ib. 
bbis. 6%-6%, tks. 
Quebracho Extract: 
Solid, ord., basis 63% tannin, c.1. 
plus duty 
Solid clar., basis 64% tannin, c.1. 
Wattle extract, solid, c.1. 
(pus duty) East African .......... .10% 


‘12 3/16 


Wattle extract, solid, c.1. 
(plus duty) South African 

Powdered super spruce, begs, ec. 
05%; 1Le.l én 

Spruce extract, tks., £.0.b. wks. 

Myrobalan extract, solid, 55% tannin 
(plus duty) ... 

Myrobalan extract, ‘Powdered, 60% tan- 
nin (plus duty) ... 

Valonia extract, powdered, 
(plus duty) 

Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin ... . 

Wattle Extract, Powdered, Swedistt, 
73% tannin 

Powdered Spruce, spray ’ dried, ‘Swedish 

Myrobalan, Swedish, Powdered 68-70% 

Oakwood, Swedish, solid, 60-62% . 

Ooakwood, Swedish, powdered, 64- 66% 

Larchbark, Swedish, solid, 54-56% 

Larchbark, powdered, Swedish spray- 
dried, 58-60% .... 


‘62% ‘tanain 


Tanners’ Oils 


Cod Oil, Nfid., 
Cod, sulphonated, 
Cod, sulphonated, 25% added mineral 
Castor oil, No. 1 C.P. drs. lcd. .. 
Sulphonated castor oil, 75% 

Linseed oil, tks., f.o.b. Minn. .... 
drums RFE EE) Renee 
Neatsfoot, 
Neatsfoot, 
Neatsfoot, 
LGB 

Neatsfoot, " gulphonated, 15% 
Olive, denatured, drs. gal. 
Waterless Moellon .. ‘ sin 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture .. 
Common degras 

Neutral degras ‘ Kawa marine 
Sulphonated Tallow, 15% 
Sulphonated Tallow, 50% 

Sponging er 


prime drums, ¢.l. 


Split Oil ..... epee mms EE 
Sulphonated sperm, 25% moisture ee 14- 


Petroleum Oils, 200 seconds visc., tks., 
8 ree 
Petroleum Oils, 150 seconds ‘vise. ’  ‘Tks., . 


.0. 
Petroleum “Oils, "100 seconds Vise., . ‘ths. . 


loose basis, gal. . 90-. 
pure 25% moisture .13- 


.18-.20 
.30-.31 
12 


08 


""\13-.14 
12 
15 
17 
16 


14 


‘KORN LEATHER COMPANY 


TANNERS OF 


S, 


FOR EVERY PURPOSE 
MEN'S AND WOMEN'S 
IN THE POPULAR PRICED RANGE 





PEABODY, MASS., U. S. A. 





“SUPERIOR LEATHERS” 


Chrome Retan Sole Leather. 


In bends I 


and long-wearing properties 


shoulders eX 


lies 


outstanding in its waterproofirg 


**Katz Chrome” 


The ideal leather for shoe 


g! ove 


and garment purposes 


Chrome Retan Upper Leather 


eathe 


A quality shoe 


Chicago 


Boston 


New York 


LEATHER and SHOES 


water re 


sisting easily worked 


‘Ino cow and horse sides 


SUPERIOR TANNING CO. 


1254 West Division Street, 


Chicago 


AGENTS 
Block 


Slattery Bros 
Simon Tannenbaum 














HIDE PRICES SHOW SIGNS 
OF RETURN TO STABILITY 





Packers Feel General Decline Has About Reached 
Its Bottom 





Packer Hides Firmer 

Although further adjustments in 
prices of certain selections such as 
light native as well as light and ex. 
light branded steers were made be- 
cause they had not declined propor- 
tionately with the other heavier se- 
lections, the undertone of the hide 
market was somewhat firmer this 
week. Buyers tried to purchase two 
selections with half cent lower bids 
of 11¥%c for heavy native steers and 
12M%4c for northern branded cows but 
were unsuccessful. 

Because of a broadening demand, 
big packers as well as most of the 
larger outside independent packers 
were able to sell about 12,500 heavy 
native steers up to mid-week on the 
steady basis of 12c. Also several 
cars of branded cows sold on the un- 
changed basis of 13c for northerns. 

Trade reports point out that the 
big run of cows to live market cen- 
ters is over and that branded cows 
are now at their seasonal low point 
of production. While heavy native 
cows still being produced in fair 
quantities, demand has held up very 
well of late and packers have been 
able to sell additional supplies with- 
out much difficulty at unchanged 


prices of 13c for river points and 
13%c for less grubby northerns. 

Light native cows seemed to be in 
better demand at 1l6c from most 
points while light average southwest- 
erns last reported sold at 224%-23c. 
Intimations that some light cows 
from preferred points such as light 
average rivers might command a 
little more money, possibly 1614c. 

Perhaps the most outstanding de- 
velopment was the broadening in de- 
mand for branded steers. In addi- 
tion to tanner interest at steady prices, 
traders showed more interest, pos- 
sibly influenced by export orders in 
the market for various selections. As 
a result, sales made late Tuesday at 
a half cent advance, butt branded 
steers bringing up to lle and Colo- 
rado steers 1044c, one big packer 
selling 3,000 at the higher prices. 

A few bull hides sold, one big 
packer selling 600 from Ft. Worth 
and Oklahoma City at 9c for natives 
and 8c for brands. Earlier, another 
sale of 600 reported at 10c for native 
and 9c branded made up from differ- 
ent northern plants. 


Independents Move 
Practically all larger midwestern 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
Jan. 29 


High Low Net 
For Week For Week Change 


Close 
Jan. 22 





16.10B 
15.50B 
15,.30B 
15.05B 
14.80B 
14.60N 


15.25 
15.00 
14,79 
14.72 
14.50 


+80 
+53 
+45 
+40 
+35 
+35 


15.30B 
14.97T 
14.85T 
14.65B 
14.45B 
14.25B 


16.47 
15.90 
15.65 
14.75 
14.50 


Total Sales: 308 lots 








HIDE AND SKIN QUOTATIONS 


Week Ago MonthAgo Year Ago 


Suspended 
Ceilings 


independent packers solid hides again 
this week. One Iowa packer sold 
2,500 heavy native steers at 12c; an- 
other Iowa packer sold a car of 
Ottumwa production; a Minnesota 
packer 600 Austin and Packers’ Ass’n 
at Chicago 1,400 of the same selec- 
tion at this price. 

Although a Wisconsin packer had 
sold 1,000 light native cows at 1534c, 
another independent packer sold 900 
from Buffalo plant at l6c. The Wis- 
consin packer sold a car of butt 
branded steers, however, at 14c ad- 
vance or 10%4c early this week and 
also sold 800 Dec. forward branded 
cows at 13c and 500 Nov. forward 
bulls at 10c for natives and 9c for 
brands, these prices considered 
steady. 

Packers’ Ass’n secured Yc advance 
on sale of 2,000 Colorados at 101c. 
A large Iowa packer sold from Sioux 
Falls plant 1,000 heavy cows at 131c 
and 2,000 branded cows at 13c, un- 
changed. : 

Some trading in Pacific Coast hides 
reported. A west coast independent 
packer sold about 3,000 Nov.-Dec. 
branded cows at 12%c flat fob. - 


Small Packers Firmer 

Firmer undertone evident in the 
big packer market this week had a 
decided effect upon small packer hide 
market values. After touching a low 
of 13-13!4c selected fob. shipping 
points for the medium averages rang- 
ing from 48 to 52 lbs., the market 
recovered, Sales early this week con- 
firmed at 1314-14c selected fob. 
nearby points for at least 2 cars of 
better quality late Dec.-Jan. 50-52 lb. 
avg. small packer hides. 

Later, sellers raised their asking 
prices by a cent a pound and tanners 
followed, paying up to 1414-15c for 
50-52 lb. avg. and 13c for 58 lb. avg. 
hides, selected fob. shipping points. 
Lighter small packer hides had some 
call but trade was restricted as buy- 
ers’ ideas were usually too low for 
the sellers. 

Some interest for 40-42 lb. avg. 
small packers at 171/c, 44-45 lb. avg. 
at 16-1644c and for 46-48 lb. avg. 


around 1514-l6c flat fob. shipping 
points but sellers slow to accept these 
prices. 

A little business in heavy hides av- 
eraging 70-72 lbs. reported in the 
range of 10-10%c for natives and 
8-814c for brands, fob. shipping 
points. Small packer bulls averaging 
around 85 lbs. quoted at 8¥%c bid 
and 9c asked, fob. 


Country Better 
Better demand developed in this 


12 16 14%, 28 

18 19 22 31% 

20 21 24 34 
13-13% 15%-16 16 -17 29 

16 Sa. 36. «22 31-32 

10% 13% 13% 25 

10% 13% 13% 25 

15% 16 20 29% 

17% 18 21% 32 

10% 10 12 12%4 24 
“13% 13 -13% +1414 15% 28%4-29 
914-10 “11 12 20 

8%4- 9 -10 11 19 
42%4-50 “50 371-40 65 
31-37% 40 31 -35 50 
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market and a number of cars sold. 
Some ordinary renderer hides av- 
eraging 48-50 lbs. sold at 10-1l04oc 
and lighter hides averaging 42-45 
lbs. brought lle. Good mixed lots 
of country allweights averaging 50- 
52 Ibs. sold at 1014-1034 as to ren- 
derer content and later brought up 
to lle. 

Some locker-butcher hides of simi- 
lar average weight brought lle and 
later 1144c while lighter productions 
free of renderers averaging 43-44 lbs. 
sold from 12 to 13c, flat trimmed 
fob. shipping points. 

Glue hides sold in the range of 
814-9c and country bulls were quoted 
at 614-7 fob. shipping points for car- 
load lots. 


Calf and Kip Same 


Packers slow to put out new offer- 
ings of calfskins as previous sales 
cleaned them up pretty well into this 
month’s kill. As reported earlier, last 
confirmed sales were on the basis of 
50-45c for St. Paul, 4714-45c for 
Wisconsin and 4714-42\%c for St. 
Louis-River Heavy and Light calf. 
One big packer reported some steady 
interest for Wisconsin calf at the 
above listed prices. 

No late sales confirmed in kip and 
overweights from regular northern 
points. Only recent sale reported 
involved about 5,000 southeasterns 
at 34c for kip and 28 for over- 
weights, fob. Big packer slunks have 
had some call around $2.00 for regu- 
lars and 80c for large hairless. 

Not a great deal of activity in small 
packer skins. Small packer calf 
available at 35-40c and kip at 25-30c 
but no sales confirmed. Buyers last 
named limits around 27-28c for small 
packer kip. One car of mixed coun- 
try, city butcher and small packer 
calf of about 9 lbs. average reported 
sold at 26c. 

Country calf alone nominally 
ranged 20-22c and kip at 17!4-18c 
for carload lots. One car of country 
kip sold at 17%4c, fob. 


Horsehide Steady 


Interest in horsehides has re- 
mained fairly steady but offerings 
from producers light and sellers usu- 
ally ask higher prices than buyers 
willing to pay. Some sources state 
that better productions of northern 
slaughterer type could be sold at 
$8.25-8.50 untrimmed, fob. shipping 
points and that 50c less could be se- 
cured for trimmed lots. 

Some sellers have named _ ideas 
around $9.00 for very best untrimmed 
hides. Less desirable quality whole 
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stock from other sections, however, 
would not command these prices and 
have to be discounted depending 
upon the type of hides involved, per- 
centages of mules included, average 
weights, etc. 

Cut stock still firm, northern fronts 
ranging $6.00-6.50 and butts bring- 
ing $3.00 for 22” and up. 


Sheep Pelts Hold 


This market has remained steady. 
Big packers find continued demand 
for fall clips at $2.85-2.90 while No. 1 
shearlings brought $2.35-2.40, No. 2s 
$1.50-1.60 and No. 3s $1.05 in latest 
reported trading. 

Lamb pelts holding about un- 
changed at $4.40-4.50 per ewt. live- 
weight basis for larger packer Jan. 
productions including choice west- 
erns. However, some smaller packer 
pelts, mostly natives, sold at $4.00- 
4.25. Full wool dry pelts last sold at 
29c fob. Chicago for carload lots. 

Although seasonally declining in 
quality and running more cockle, 
pickled skins have held unchanged 
at $14.00 per dozen flat for sheep 
and lambs while sheep alone last 
brought $15.00 per dozen. 


Dry Sheepskins Firm 


At the Sydney sales, 45,500 skins 
were offered. Merino and comback, 
2 inches and up, par to two pence 
dearer, new season lambs four to six 
pence lower and all other descriptions 
one to four pence lower. No Mel- 
bourne sales last week. South Ameri- 


can markets have ruled quiet as buy- 
ers and sellers continue apart in their 
views. 

Hair sheep markets continue firm 
at origin with reports that bids of 
$11.50 refused for mixed lots of 
Brazil cabrettas, 70% regulars 68/ 
70 kilos and 30% specials 90/95 
kilos with $12 firmly asked. On 
straight regulars, other shippers have 
been asking $11 fob. Recent sales 
shade dried Mombasas at $5.65 for 
130/140-lbs. with that asked on fur- 
ther lots. No offers of Nigerians. 
England has paid up to $14 for 
Addis-ababa butchers and while some 
offers noted here at slightly less, 
asking prices out of line with buyers 
views. England also purchasing Cape 
glovers at prices considerably over 
the market here. 


Pickled Skins Same 


There is a firmer tone to New Zea- 
land lambs and latest sales at slight 
advances. Sales have ranged from 81- 
39 shillings, depending upon brands. 
Not much trading in sheep as asking 
prices too high for buyers here and 
most of the recent sales were to Eng- 
land. 

Domestic market about unchanged 
with mixed sheep and lambs selling 
at $14 and sheep alone at $15 per 
dozen. 

Reptiles Restricted 


Business still rather restricted as 
not much interest except for back cut 
lizards and offers of these skins are 
limited and usually at prices above 
buyers views. 








and be sure of the finest. 


& COA Sr. 


A Rubber Roll Problem? 


Have an Ellis-Allen representative call today 
to solve any problems concerning rubber 
covered rolls. When you want the best in 
quality and service, specify Ellis-Allen rolls 





Telephone WOburn 2-3380 


RUBBER COVERED ROLLS 


For all Tannery purposes 


ALSO FOR VINYL, PYROXYLIN COATING AND COMBINING 


ELLIS-ALLEN COMPANY 


WOBURN, 


MASS. 
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Some small lots of Brazil back cut 
tejus, 20/60/20 assortment, 90/10 
selection, sold at 77c fob., but this 
price generally refused even for 15/ 
65/20 assortment with 80c fob. 
asked. Some wet salted Agra back 
cuts, 8 inches up, averaging 9 inches, 
offered at 24c without attracting in- 
terest. Some Brazil chameleons sold 
at 18c. 

Madras bark tanned whips, 4 
inches up, averaging 414 inches, 
70/30 selection, sold at 66c and more 
offered but buyers now bidding 65c 
combined with skins averaging 454 
inches at 70c. Sellers ask 70c for 
such combined lots. 

Not too much interest in snakes 
and then for the large sizes at a price. 
Fair sized offerings of alum tanned 
water snakes but very little interest 
noted. Small lots of Java ring liz- 
ards, 25 centimeters and up, averag- 
ing 32 centimeters, 50/50 selection, 
sold at $1.85. 


Deerskins Spotty 
A little business passing in Brazil 
“jacks” with reports that sales made 
of Maranhaos at 7lc ex-dock. For 
shipment, sales northerns made at 65c 
fob. Little change in the New Zea- 
land market as offers are still rather 


limited and firmly held. 


Pigskins Sold Up 

Brazil market well sold up and few 
offers received are at prices above 
buyers views. Wet salted capivaras 
(Maranhaos) sold at $2.30 fob., but 
Paras last sold at $2.50 fob. and 
higher now asked. Dry Chaco car- 
pinchos sold at $2.90 fob. and sellers 
now ask 10c more. 

Europe continues to operate in 
southern grey peccaries and with col- 
lections small, shippers have very 
high ideas. Up to $2.25 fob. asked 
for Manaos grey peccaries. A spot 
lot of Para grey peccaries sold at 
$2.00, basis manufacturers. Asking 
$2.05 fob. for Peruvian grey pec- 
caries and 35c less for the blacks. 


Goatskin Prices 

Last 
Today Month 
$8%-9 
Nom. 
Nom, 
Nom. 
Nom. 
Calcutta Kills ........... $9.00 $9% 
Coconadas (1.70/1.80 Ibs.)$9.25 $9% 
Deccans (1.70/1.80 Ibs.) . .$9.25 $91, 


INDIA & PAKISTAN 
Amritsars (1200 Ibs.) ...$7%-8% 


Muzufferpores 


CHINAS 

Szechuans, Ibs. Nom. 
Hankows, Ibs. ........... Nom. 
Chowchings, dz. Nom. 


Nom. 
Nom. 
Nom. 


MOCHAS 
Berberahs .............. 
Hodeidahs 


$9.50 
$5%-7 


$9.25 
$5% -6% 





HEMLOCK - OAK . 
STAINLESS SUMAC . 


QUEBRACHO . 


DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


MANGROVE 
ORDINARY SUMAC 

RAPID TAN “G” 

SPECIAL DIPPING EXTRACTS 


SES 


AMERICAN EXTRACT CO. 


Manufocturers of the Largest Variety of Vegetable Tanning Extracts 


FAT LI 


eames TY AND UNIFOR,IEOS 


MARDEN'WILD CORP. 


800 Colemble St.. Semervilie, Mess. 
MARDEN-WILD ef CANADA, LTD. 


Batti types 
Addis-ababas 


AFRICANS 

RN gens gt ews ese ci vas $8.60 
Casablancas 

Marakesh 

Constantines 


Tangiers 
West Province Ex. Lts. .. 

Port Elizabeth Ex. Lts. .. 40c 
Nigerians, Ibs. .......... 96¢ 
$9%-10% 


LATIN AMERICANS 
Mexicans 


Matanzas, etc. (flat) .... 
Oaxacas 


Venezucian 
Barquisemetos 


Maracaibos 


Colombians 
Rio Hache 


West Indies 


Haitians 
San Domingos 


Brazils 


Pernambucos 


Argentines 
Cordobas/Santiagos 


Peruvians 


Ayacuchos 


ORS 


$12.87 
$10.87 
Nom. 


Nom. 
Nom. 
Nom. 
Nom. 
Nom. 
Nom. 
42c 
40c 
96c 


$10%4-10.90 Mombasas, dz. .... 


Nom. 
Nom. 


42c 
42c 
Nom. 
Nom. 


40c 
Nom. 


69% -72c 
47c 
39%4c 


76-77c. 
77-79¢c 
76c 


50c 
37%e 


43c 





HALIPAX, N. S$. 





é but — what YOU want 
is Experienced Help! 





Get it—then—where you have the best 
chance to get it — through a classified ad 


ESTABLISHED 1687 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
MeArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Rey Wilson, Dickson Ltd., 7-8 Railway Approach, Londen, S.E.! 
Getz Bros. & Company, San Francisco, Callf.; New York City 


addressed to the entire industry in LEATHER 

AND SHOES! Your “keyed” and confidential mes- 
sage will reach thousands of executives. L&S Want 
Ads have placed many top men in suitable positions. 


LEATHER and SHOES 


300 WEST ADAMS ST., CHICAGO 46, ILL. 
AE 
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News Quicks 


About people and happenings coast to coast 





New Hampshire 

® Creditors committee of All Time 
Footwear Mfg. Co., Manchester, 
maker of women’s casuals, is reported 
to have recommended acceptance of 
offer by Ted Poland, president and 
treasurer of Sudbury Shoe Co., Boston, 
to purchase the business for $270,000. 
Meeting of creditors is scheduled for 
Feb. 3 when revised Chapter XI plan 
will be considered. The new plan 
would pay claims of less than $50 in 
cash, those $50 to $200 by lump sum 
of $50 in cash, and those $200 or 
more to receive 22 percent plus pro 
rata share of creditor’s fund. Debtor 
proposes to raise $165,000 to carry out 
the plan. 


® Holly Shoe Co. in Littleton has 
been purchased by Joseph N. Connors 
Jr., and Hans Hoffmann, who will or- 
ganize a new corporation on Feb. 1. 
The new firm will continue to pro- 
duce women’s footwear produced for- 
merly by the Holly firm. Connors is 


superintendent of H. O. Rondeau Shoe ~ 


Co., Inc., in Farmington while Hoff- 
mann is sales manager of the firm’s 
Henel division. 


Pennsylvania 


© Prestige Shoe Corp. is a new firm 
in Wilkes-Barre. Reuben Rosen, for- 
merly with I. Miller and Sons, is 


owner. 


® Penn Footwear Co, has been or- 
ganized to make shoes in Nanticoke. 
William Davidowitz is principal. 


® Dial Shoe Co., Inc., Philadelphia 
retail chain, has purchased the Mary 
Jane Shoe Store at 1534 Atlantic Ave. 
in Atlantic City, N. J. This makes 
the chain’s 22nd store. 


Wisconsin 


® Marathon Corp. announces com- 
pletion of a two-year $500,000 expan- 
sion program in its Chemical Division 
at Rothschild. The program is de- 
signed to bring into production facili- 
ties which will enable Marathon to 
produce an additional 114 million 
pounds of lignosulfonate powders per 
month. Maratan, a sodium lignosul- 
fonate developed for the leather indus- 
try, has special significance as a poten- 
tially large source of a high purity tan- 
ning agent. A large portion of the 
product is already earmarked for the 
leather industry. 
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Tennessee 


® Frank Fleisman has purchased 
part ownership of Henry Lefkovits 
in Lefkovits-Fleisman Co. and changed 
the firm’s name to F, Fleisman Co. 
The new firm will remain at its present 
location at 118-25 Second Ave. S., 
Nashville. Lefkovits is no longer asso- 
ciated with the hide firm. 


b 
HADLEY 


Means tO? Zuality 


LEATHER and SHOES 


New York 


@ Joseph Harrington of United 
Shoe Machinery Corp’s research de- 
partment will be featured speaker at 
the New York Superintendents’ 
and Foremen’s Association meeting 
on Friday evening, Feb. 13. The meet- 
ing will be held at the Brooklyn Club- 
house. 


@ The 210 Associates, Inc., philan- 
thropic organization of the shoe in- 
dustry, has named three vice chairmen 
in the New York area. They are: 
Henry Kaye of Wall-Streeter Shoe Co., 

















and A. H. Plotkin of Paramount Shoe 
Mfg. Co., both serving on the 210 ad- 
vertising book; and William Monsees 
of Julian & Kokenge, in charge of wel- 
fare cases. Benjamin Schwartz 4s 
chairman of the area. 


® Arrangement submitted under 
Chapter XI by Utilitron, Inc., New 
York maker of sandal socks, has been 
confirmed by referee. General credi- 
tors are to receive 15 percent in cash 
with option of taking debenture bonds 
equivalent to 100 percent of their 
claims. Holders of debenture bonds 
are not affected by the arrangement. 


@ Adjudication in bankruptcy has 
been entered against Wayne’s of New 
York, Inc., New York slipper manu- 
facturer. 


® Receiver has been appointed under 
bond of 5,000 in the bankruptcy case 
of Jaycee Footwear, Inc. 


® Assignee’s sale of assets of Ad- 
miral Luggage Co., Inc., New York 
luggage manufacturer, realized ap- 
proximately $4,913, it is reported. 


® Assignee’s sale of assets of Central 
Shoe Corp., New York shoe whole- 
saler, realized approximately $3,000, 
it is reported, 

® C. & S. Shoe Co., Inc., has beefi 


organized to make children’s shoes at 
Woodside, L. I. Principals are V. 
Chlud and F. Smedek, Jr. 


® Cliche, Inc., has been organized 
to make women’s high style footwear 
at 212-30 Jamaica Ave., Queens Vil- 
lage, New York. Kurt Cliche is presi- 
dent. The firm will produce 400 pairs 
daily to retail at $25 and up. 


® Hooker Electrochemical Co. of 
Niagara Falls has budgeted $17 mil- 
lion for new plant expansion in 1953 
and another $5 million in 1954. About 
$10 million will be spent on the new 
plant at Montague, Mich., where 
caustic soda and chloride will be pro- 
duced. 


® Columbia Combining Co. has as- 
signed Lester Leber to handle its ad- 
vertising in trade papers. The cam- 
paign, including direct mail promo- 
tions, is scheduled to begin on Feb. 1. 


® The New York shoe wholesaling 
firm of Crescent Shoe Co. is reported 
in process of liquidation and expects 
to complete the operation within the 
next few weeks. S. A. Schneider, 
president of Crescent Shoe, is retiring. 
Accounts of the firm will be taken 
over 7 Joslyn Shoes, Inc., it is re- 


®@ Frank Altschul, Inc., Brooklyn 
shoe manufacturer, is reported to have 
taken over one operation of W. O. 
Miner Shoe Mfg. Co. in Atlanta. The 
Georgia firm makes children’s foot- 
wear for club and flat feet. Miner will 
continue to produce its line of custom 
shoes. 


®@ The New York Superintendents’ 
and Foremen’s Association installed 
new officers at a banquet held last 
week in the Hotel Granada, Brooklyn. 
New president is Charles Dinolfo, 
superintendent of Holiday Casuals. 
Outgoing president, Moe Rosner of 
Lincoln Leather Co., was presented by 
members with a diamond pin and a 
tape recording machine. 


Maryland 


® Corporate title of David Abra- 
hams, Inc., women’s shoe wholesaler 
located at 22 South Hanover St., Bal- 
timore, has been changed to Goldcraft 
Footwear, Inc. 


Massachusetts 


® Chase Leather Co., Inc., is now 
handling leather at 85 South St. in Bos- 
ton. Officers are Edward N. Chase, 
president; Fred W. Baldt, treasurer; 


‘Earl Stone, vice president; and Lester 


Shingle, secretary. 
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Reg. U. S. Pat. Off. 


EXTRA STAMINA 





WITH ITS PATENTED ELASTIC YARN SELVAGE 


MANUFACTURED UNDER PATENT NO. 2582169 


Your Guarantee for 
QUALITY 
DURABILITY 
PERFORMANCE 


MONE 





MOORE FABRICS| 


PAWTUCKET, RHODE ISLAND 


32 LEATHER and SHOES 


300 West Adams St. 





Convert into 


CASH! 


those odd-lots of leather, or excess materials, 
unused machines or equipment you no longer 
need. 

© Convert these unused things into cash, save 
storage space and increase efficiency. 

© This can easily be done b a the Want 
Ads of LEATHER AND SH . at very 
small cost. ($2.50 per inch) 

© That's one good way—and one way is all 
yeu need—to make your offerings to thou- 
sands of shoe and Teather executives and 
purchasing agents—who may need most what 
you have to sell. 


Mail Your “Want Ad" to the publication offices of: 


LEATHER 
and SHOES 


Chicago 6, Ill. 
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Every Hazardous, 
unwanted tack can be 
electronically located... 


No more overlooked tacks due to “hit or miss’ hand 
searching! No more scratches and cuts for the oper- 
ator! You can be assured that shoes will leave the 
factory free from misplaced side lasting staples, 
insole and toe lasting tacks. 


What it is. The Tack Detector is a compactly de- 
signed, portable machine utilizing heavy duty elec- 
tronic tubes and parts for long and uninterrupted 
service. Placed on a convenient bench, shoes may 
be inspected without removal from the rack by 
means of the probe or wand which is connected to 
the machine by a light and flexible cable. 


with the (BAC 


TACK-DETECTOR 


MODEL A 


when wand contacts metal objects. Search is rapid 
as over-all contact of the insole can be made on 
one entry and removal. 


High production . . . Low maintenance. Depend- 

ing on factory conditions, production will vary from 

approximately 6000 pairs daily where the operator 

merely searches the shoes to approximately 2000 

“gaa where search and removal are performed 
y One operator. Maintenance costs are low. 


For complete details call the nearest United 
Branch Office. 


Hered’ Deoriy Aigaat os,.os! UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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® Leopold Morse Co., Inc., Boston 
manufacturer of men’s clothing and 
retailer of men’s clothing and shoes, 
has announced it will discontinue its 
branch stores and its manufacturing 
operations. Operations will be con- 
fined to a single retail unit in Adams 


Square. 


® At recent creditors’ meeting of 
Lynn Novelty Shoe Corp., Lynn 
footwear manufacturer, assets were 
reported as $76,259 and liabilities as 
$81,714. It was proposed that if the 
firm could raise the sum of $4,000, the 
Prudential Acceptance Co. would add 
another $8,000, making possible a 
settlement offer of 20 percent. 


® Derman Shoe Co. of Milford is 
still reported conducting negotiations 
for a possible tie-in or merger with 
John Irving Shoe Corp., Boston shoe 
chain. Harry Engelman, president of 
Derman Shoe Co. and a former execu- 
tive of John Irving, is reported re- 
turning to the latter firm in an execu- 
tive capacity. Derman is continuing 
cutting operations and has orders 
through Easter. 


@ H. Stedman Walker, Inc., Bos- 
ton manufacturer of leather flat goods, 
has moved factory and sales rooms to 
new quarters at 80 Kingston St. in 
Boston. 


® K. J. Quinn & Co., Inc., Malden 
producer of shoe and leather finishes, 
reports it is doing considerable research 
in its laboratories developing finishes 
to meet interest that has developed in 
the hot spray method of leather finish- 
ing. The firm is finding considerable 
interest in the method from side 
leather tanners. 


@ W. J. Mercer, vice president of 
Bissell Leather Co. of Salem, reports 
opening of a sheepskin leather tannery 
at 59 Boston St. The plant will be 
used primarily for making high grade 
shoe linings. Hugh J. Walsh has been 
named assistant manager in charge 


of tanning operations. The company’s 
main offices at 140 Washington St. 
will be transferred to 59 Boston St. 
about March 1. 


© Wright-Batchelder Corp. of Bos- 
ton is now offering a Dryseal Hi- Wall 
welt for growing girls’ and boys’ shoes. 
The new welt, No. 706, thas a “wall” 
of about 5/16 high and an extension 
equivalent to that of a flat leather welt 
15/36 in width. Extension is 1/12 
thick. 


® The Brezner Division of Allied 
Kid Co. in Boston reports the availa- 
bility of “Shag,” a new textured 
leather which can be used to comple- 
ment textured fabrics. The company 
reports “Shag” is a “natural” for wear 
with rough tweeds and similar ma- 
terials. Colors are leaf brown, choco- 
late brown and admiral blue. 


® American Hide and Leather Co., 
Boston, reports for the six months 
ended Dec. 31, 1952, a profit of 
$321,300.85 on net sales of $6,558,- 
392. This compares with a net loss in 
the same period last year of $826,- 
657.37 on net sales of $5,485,964. 
® Colonial Tanning Co., Inc., of 
Boston, recently removed its main 
offices and warehouse from 207 South 
St. to 195-201 South St. 





Canadian 
Notes 





® The Canadian shoe and leather 
industry was the only one in the na- 
tion to lose no time due to labor dis- 
putes during the month of Aug., 1952, 
according to latest surveys. All in- 
dustries combined lost a total of 205,- 
500 man work-days during the month. 


@ Latest nationwide survey by Cana- 
dian Government reveals value of ship- 
ments and inventories of leather foot- 
wear manufacturers declined, with 


shipments dropping for second straight 
month to 146.2 in Oct., 1952, against 
151.4 in Sept., though still above the 
133 in Oct., 1951, based on 1947 
equal to 100. Inventories dropped to 
142 in Oct., against 143.1 in Sept. 
and 194.1 in Oct., 1951. 


® The Canadian Government an- 
nounces a general decline in imports 
of raw hides and skins dropped to 
$4,923,000 in first 10 months of 1952 
against $13,138,000 in 1951 and un- 
manufactured leather to $6,060,000 
against $8,366,000, with manufac- 
tured leather declining to $6,200,000 
against $6,974,000 a year earlier. 


® The Maritime Shoe Fair will be 
held May 17-19 in Amherst, Nova 
Scotia. It will be the fourth shoe con- 
vention to be held in the Maritime 
provinces and is expected to attract a 
large turnout of Eastern shoe retail- 
ers. Harry C. Simmons, dean of Mari- 
time shoe travelers and representative 
for W. E. Woelfle Shoe Co., Ltd., of 
Kitchener, Ont., is chairman of the 
show. Most shoe lines will be exhibited 
at the Fort Cumberland Hotel. 


® Canada’s output of leather foot- 
wear in the first 10 months of 1952 
totaled 31,069,541 pairs, up 2,713,- 
492 pairs from the 28,356,049 man- 
ufactured in same period of 1951. Out- 
put of footwear with soles other than 
leather amounted to 2,112,051 pairs 
in Oct. and 19,165,815 in 10 months 
of 1952. 

Production of leather footwear in 
10 months of 1952 showed the fol- 
lowing (figures in brackets for same 
period of 1951): men’s, 7,329,439 
(6,721,592) pairs; boys’ 1,104,100 
(920,991); youths’, 295,031 (311- 
438); women’s and growing girls’, 
14,831,167 (13,640,010); misses’, 
2,767,237 (2,443,166); children’s and 
little gents’, 2,274,601 (2,033,563); 
babies’ and infants’, 2,467,966 (2,- 
285,289). 





WINSLOW 


WINSLOW BROS. 


A leather-lined shoe is a more 


saleable shoe. 


KIDDIE CHROME 
FULL CHROME TANNED 


LAMBSKINS 


SMITH 
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STORES: BOSTON, 97 SOUTH ST. @ NEW YORK, 12 SPRUCE ST. @ CHICAGO, 173 NO. FRANELIN 8ST. 
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SCHNITZER 
(Concluded from Page 7) 


and be sure he has the right nail in 
the right board,” Mrs. Schnitzer ex- 
plains. But he reads avidly, often 
detective stories, of which his favor- 
ite author is Earle Stanley Gardner. 

Neither of the Schnitzers expect 
Julius to retire soon. “He doesn’t 
want to, and his job is everything to 
him,” says Mrs. Schnitzer. He says: 
“If I were to retire at the 30-year- 
service mark—next May 3—I would 
get a pension of $3500 a year. If I 
stay on for five more years, the re- 
tirement would be $6000 a year.” In 
government one can retire volun- 
tarily, although at a reduced annuity, 
at age 55. 


A good many more years... 


A home loving man, Schnitzer 
picks up few of the glamor invita- 
tions that go to all chiefs in the gov- 
ernment, preferring small, intimate 
affairs with friends, with cards and 
talk. Foreign Embassies which have 
interests in hides and skins, at times 
send him invitations to social func- 
tions. He rarely attends. 

Stories of his warmth and consid- 
eration for others are legion. Once 
a secretary left his employ to marry. 
Later, when her husband found mort- 
gage payments on their new home 
hard to meet, she asked to return. 
Before papers could be processed, a 
freeze on hiring was put on the 
agency. Schnitzer promptly got on 
the phone and didn’t leave it until he 
found another job at another agency 
for the girl. 

Once he recommended an employe 
for a pay increase but a board turned 
it down. Many an official would have 
let it go at that. Schnitzer went be- 
fore the board and talked them into 
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granting the raise he had requested. 

As if to furnish an “amen” to this, 
Schnitzer has the proud distinction 
of having received two high awards 
from the industry, a feat never before 
achieved by any government official. 
In fact, no government official within 
memory has received either of the 
awards, 

The T. Kenyon Holly Memorial 
Award was presented to Schnitzer in 
1950 by 210 Associates, Inc. “In 
recognition of distinguished service to 
the shoe and leather industry,” reads 
a handsome plaque on the wall of 
Schnitzer’s office in the government's 
newest and second largest office build- 
ing in downtown Washington. Along- 
side it hangs in a frame a letter from 
Secretary Sawyer, expressing his 
“great pleasure” at the honor to one 
of his key employes. 

A large gold medal, the National 
Hide Association’s “distinguished 
service award,” was presented to 


Schnitzer in June the next year at 
the Association’s Kansas City, Mo., 
meeting. This, too, is on the wail, 
but on a temporary basis, for the 
precious treasure gets hidden away 
at night. 

Last spring a cerebral thrombosis 
sent Schnitzer to the hospital for sev- 
eral weeks. During his stay, he re- 
ceived more than 1,800 wires and 
letters from well-wishers. He spent 
several more weeks recuperating at 
home. 

“It was mother nature’s warning 
to slow down,” he says. “I went to 
the doctor the other day and he told 
me I’m back to normal. I’ve lost 20 
or 30 pounds and feel better. I’m 
on a diet and have cut down on my 
smoking. Looks like I’ll go on work- 
ing here for a good many more 
years.” 

' His friends in government and in- 
dustry are counting on him to do 
just that. 
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VEGETABLE TANNING 
MATERIALS 
(Concluded from Page 9) 


be expected. Only myrabolans and 
divi divi deviate from this trend at 
the original pH, and only divi divi at 
the adjusted pH. It is of interest to 
note that the order of best to poorest 
take-up established in the first series 
on the pH 4.40 solutions remains the 
same in the series with increased 
quantity of tannin, and also with 
increased concentration. 

This indicates that the first series 
of tests is all that is necessary for 
evaluating a tanning material. 
Furthermore, we have checked these 
results by tanning test pieces of limed 
and bated hide and have found that 
the highest degree of tannage is 
always given by the material that 
shows the highest value by this test. 
The lowest degree of tannage is given 
by the material showing the poorest 
value. 


Standard Practices Necessary 


However, in making such tanning 
tests it is necessary to follow stand- 
ard tanning practices and start the 
tanning at a very low tannin strength 
and build it up gradually to the final 
concentration desired. Otherwise the 
results of such tanning tests may be 
erratic because those materials rich 
in tannin will incline to over-tan the 
surfaces and prevent penetration into 
the hide; whereas those materials 
relatively poor in tannin and rich in 
certain types of organic acids do not 
have this tendency at least in reason- 
able concentrations. 

The results of these tests are shown 
in Table I, where the absorption is 
given as the percentage of the total 
tannin used according to the Official 
Method. 

The economics involved is apparent 
at a glance, just considering the re- 
sults at the original pH. There is no 


question about which is the best buy 
if we buy a hundred pounds of tan- 
nin in one case and 91 or 92 percent 
of it combines with hide; and in the 
other case only 76 percent combines 
when all other conditions are equal. 
However, from the test at pH 4.40 we 
get a considerably different picture 
where the difference in absorption 
runs from 95 percent to 64 percent 
and the real value changes accord- 
ingly. 

It should be noted that only the 
quebracho, chestnut and lignin were 
commercial extracts, and that the re- 
sults obtained here are not necessar- 
ily indicative of what is to be ex- 
pected from all commercial products 
of the same name. The myrabolans, 
mangrove bark, wattle bark and divi 
divi used in these particular tests 
were straight leach liquors of the re- 
spective materials that were not con- 
centrated. Regular commercial ex- 
tracts of these materials will generally 
give lower values than those shown 
here, and the extent to which they are 
lowered will depend to a large extent 
on the treatment they receive in con- 
centrating. 

Although it is customary to say 
that tanning materials are concen- 
trated under vacuum, this «is only 
partly true because it is usually done 
in multiple effect vacuum pans. In 
most cases, at least, the liquor going 
into the first effect is boiled at atmos- 
pheric pressure and_ considerable 
damage can be done to many of the 
tannins at elevated temperatures as is 
well known. We have tested com- 
mercial extracts of myrabolans and 
wattle that show greatly reduced val- 
ues from those obtained on straight 
leach liquors. 


The quebracho extract used in 


these tests was from a standard brand 
of solid ordinary extract that was 
bisulfited sufficiently to reduce the in- 
solubles to an amount suitable for 
use in tan liquors. The amount of 
bisulfite and the conditions under 


which it is carried out will be found 
to have considerable effect on the 
tannin value of the extract. 

The chestnut extract used was a 
commercial extract but the results 
shown here do not mean that all of 
the chestnut produced is quite as low 
as this one. Although they are all 
considerably lower in tannin value 
than indicated by the Official Method, 
there is considerable variation be- 
tween the different brands and even 
for the same brand at different times. 
This may be attributed to the effects 
of variations in concentrating condi- 
tions, on the other hand it may be 
inherent in this material. We have 
not had the opportunity to check a 
straight leach liquor of chestnut. 


Lignin Not True Tannin 


As for the lignin extract, consist- 
ing largely of lignin sulfonic acids, it 
is quite apparent that it has no tan- 
ning effect after the manner of the 
true tannins. The acid portion of the 
extract will combine with hide to a 
limited extent the same as other acids. 
But this combination is not a tan- 
ning action and therefore it should 
not be considered as a tannin or even 
a tannin substitute. The syntans of 
the naphthaline sulfonic acid type 
that we have tested show much the 
same behavior as this lignin extract. 

Considering the results shown 
here, quality apparently goes with 
quantity. That material which gives 
the highest tannin value at pH 4.40 
will also give the most pounds of 
leather per unit of tannin purchased. 
All other conditions being the same, 
the heaviest tannage will give the full- 
est and most solid leather. It is well 
known that such properties can be 
modified by varying beam shop prac- 
tices and also certain conditions in 
the tanning operation itself. Some 
of the other characteristics of leather 
are influenced by the concentration 
of tannin and the quantity and nature 
of the non-tannins present. 





SOLID 





MYRTAN 


Australian Eucalyptus Extract 


Outstanding Results as a Retan on Chrome 
Smooth Clean Grain 


TANEXCO, INC. 


549 W. WASHINGTON BLVD. 


Sole Agents 


CHICAGO 6, ILLINOIS 


POWDER 








LEATHER and SHOES 


January 31, 1953 





CLASSIFIED ADVERTISING 








Wanted and For Sale 





Representatives Wanted 


WANTED: Representatives, one in the Mid- 
west, one in Canada with good following in 
the Shoe and Outerwear trade to sell our line 
of Shearlings for linings and trimmings. Reply 
giving references to A-9, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, III. 


For Sale 
SLOCOMB ‘‘B’’ STAKING MACHINE. Ex- 
cellent condition, 

Address A-10, 
c/o Leather and Shoes, 


20 Vesey St., 
New York 7, N. Y 





Belt Knife Splitter 


WANTED: 57” Turner Belt Knife Splitter. 
Must be in good condition. 
Address A-13, 
c/o Leather and Shoes, 
300 W. Adams &t., 
Chicago 6, Ill. 


Wanted 


TOP GRAIN upholstery leather pieces. Large. 
Colors: Tan, russet, light brown, dark brown, 
red, yellow, black. Also black and brown 
Morocco or Pin Seal goat pieces. Natural 
tooling calf pieces. Buffed cowhide natural 
pieces. Will pay top prices. Write at once 





to A-18, c/o Leather and Shoes, 300 W. Adams 
St., Chicago 6, Ill. 


Blue Splits Wanted 





BLUE SPLITS WANTED: Car or truckload 
quantities. Untrimmed or trimmed. Also Blue 
Shoulder Splits, Bottom Splits, etc. Steady 
user. 

Address A-12, 

c/o Leather and Shoes, 
300 W. Adams S8&t., 
Chicago 6, Ill. 
. e,e 
Partnership or Position 

YOUNG MAN with experience in selling and 
converting skivers and split leathers for the 
novelty trade, desires to re-locate in the N.Y.C. 
area. Present organization will be shortly dis- 
solved. He is in a position to form partner- 
ship or accept worthwhile position. Address 
A-19, c/o Leather and Shoes, 20 Vesey St., 
New York 7, N. Y. 





For Sale 


Proctor & Schwartz 
Toggling Machine 
In Perfect Condition. 
Write to 
ICELAND FUR DYERS, INC., 
Garnerville, N. Y. 


Wanted—To Buy 


One 
12” or 24” Hathaway 
Automatic Scarfing Machine. 
Must be in good working condition. 
Address A-23, 
c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Il. 














Help Wanted 





Mouton Tanner-Dyer 


WANTED: Mouton fur tanner and dyer. 
cellent opportunity. Replies confidential. 


Address A-11, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 
. . 

Leather Finisher 
EXPERIENCED ON Reptile Leathers. Should 
also be able to match colors. New York 
vicinity. State age, experience, and salary. 

Address A-20, 
c/o Leather and Shoes, 
20 Vesey St., 
New York 7, N. Y. 





WANTED 
EXPERIENCED SPLITTER 


Capable of taking full 
charge of Lime and Dry 
Splitting Departments. All 
information treated confi- 
dential. Write full particu- 
lars to: 
A-25, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 














Situations Wanted 





Salesman 


SALESMAN—Young, aggressive, with large 
following among New England shoe manufac- 
turers, desires position with reliable house. 
Extensive background in bottom stock but 
would not limit self to same. Would consider 
salary or commission basis. Best of references. 
Address O-2, c/o Leather and Shoes, 10 High 
St., Boston 10, Mass. 





SHOE PRODUCTS 
THAT SAVE PENNI/ES 


January 31, 1953 


LEATHER and SHOES 


. . 
Assistant to Top-Level Executive 
EXCEPTIONAL QUALIFICATIONS to fill a 
post as administrative assistant to a top-level 
executive in the shoe manufacturing or shoe 
chain field. Ten years’ experience in buying, 
merchandising, and management for a large 
shoe chain. Knows shoes, styling, costs, sales, 
personnel, legal matters, all basic phases of 
business administration and management. Col- 
lege graduate, degree and practice in law, 
experience in government legal services re- 
lated to shoe industry. Aggressive, responsible, 
highly capable. Age 39, married, two children 
Prefers New England affiliation, but will go 
elsewhere if incentives and potentials there 
Salary discussed Excellent references Ad- 
dress A-21, c/o Leather and Shoes, 10 High 
St., Boston 10, Mass. 


ra - . 
Salesman, Sales Organizer 
PRESENTLY EMPLOYED as successful vol- 
ume salesman to chains. Has organized rapidly 
growing in-stock sales force selling to in- 
dependent retailers. Now desires change, pref- 
erably popular priced women's or children's 
factory. Willing to travel up to 300 days per 
year. Previous experience includes many years 
selling to retailers. Good health, pleasant 
appearance, reliable references. Address A-22, 
c/o Leather and Shoes, 300 W. Adams St., 

Chicago 6, Ill. 
. 
Leather Color Chemist 

PRATT GRADUATE, 10 years of sales service, 
dyeing, color matching, finishing and produc- 
tion experience with a large dyestuff manufac- 
turer, tannery and leather finishes manufac- 
turer. Seeks new opportunity 

Good experience with aniline dyes. 

Also interested as a sales demonstrator and 
selling leather dyes and finishes, and leather 

Address A-24, c/o Leather and Shoes, 300 
W. Adams 8St., Chicago 6, Ill 

Shoe Manufacturer 

ALL-ROUND SHOE FACTORY MAN. Have 
had 7 years’ experience as foreman and 2 
years’ experience as superintendent. Have 
specialized in finishing men’s or women’s. Can 
run a Compo factory from start to finish; 
Littleway from lasting room including finish- 
ing; California from cutting room all the way 
down to packing. Prefer to locate near Chi- 
cago. Address A-26, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 





3 hal” 
SHOE CEMENTERS 


Practical for 

SOCK LININGS — VAMPS — 

BOX TOES — INNERSOLES -— 
LININGS — HEEL PADS 


at 


7” & 11" FREE 
WIDE TRIAL 
Speedy! Versatile! Efficient! Schae- 
fer Cementers completely and uni- 
formly latex die-cut pieces of leather, 
cloth, faille, leatherette, fibre and 
paper. Convenient. Patented. Quick 

disassembly for cleaning. 


SCHAEFER MACHINE CO. 
57 Carbon St., Bridgeport, Conn. 


New York City—LE-2-2010 
PHONES:Boston—ARlington 5-8096 
Bridgeport 68-2250 
Agents in principal cities 




















Coming Events 


Deaths 


Index to Advertisers 





March 1-4, 1953—Allied Shoe Products 
and Style Exhibit, Hotel Belmont-Plaza, 
New York City. 


March 3-4, 1953 — Showing of American 
Leathers for Fall and Winter, 1953. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 





April 9-10, 1953 — Spring Meeting of 
Tanners’ Council of America, Inc. Boca 
Raton Club, Boca Raton, Fla. 


April 19-22, 1953—-St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association in leasing St. Louis hotels. 





April 26-28, 1953—Fifth Factory Manage- 
ment Conference. Sponsored by National 
Shoe Manufacturers Association. Nether- 
lands-Plaza Hotel, Cincinnati, O. 


May 3-7, 1953—Popular Price Shoe Show 
of America showing of footwear for Fall 
and Winter 1953. Sponsored by National 
Association of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotels New Yorker and McAlpin, New 
York City. 


June 7-10, 1953—Annual Convention of 
American Leather Chemists’ Association. 
Netherland-Plaza Hotel, Cincinnati, O. 


June 15-16, 1953—Annual Spring Meet- 
ing of National Hide Association. Sham- 
rock Hotel, Houston, Texas. 


August 17-19, 1953—Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


August 18-19, 1953—Showing of Amer- 
Leathers 


ican for Spring and Summer, 
1954. Sponsored by Tanners’ Council of 
America. Waldorf-Astoria, New York City. 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 


Oct. 26-29, 1953—National Shoe Fair, 

rch ig ow by National Shoe Manv- 

and National Shoe 

ects aucctiees ox tha Peer Bowe 
hotels. 


Clarence W. Hess 

. . 64, prominent shoe manu fac- 
luree, died Jan. 17 at his home in 
Akron, Pa. A veteran of the industry 
and one of its leading figures, Hess 
was president of Miller-Hess Shoe Co. 
and Highland Shoe Co. of Akron, 
Wolf Shoe Co. of Denver, Pa.; the 
Hubler Shoe Co. of Auburn, Pa., 
and Bachman Shoe Co. of Middletown, 
Pa. Active in church and community 
affairs, Hess devoted 30 years to the 
shoe manufacturing industry. He 
leaves his wife, two sons, three daugh- 
ters, 13 grandchildren, two great 
grandchildren, five sisters and two 
brothers. 


Arthur C. Lewis 

. 71, leather executive, died Jan. 
25 in Lynn, Mass., after a long illness. 
Active in the leather trade for many 
years, he was former owner of A. C. 
Lewis Leather Co, in Lynn for many 
years. He retired from the business 
10 years ago because of ill health. He 
was a 33rd degree Mason and active 
in fraternal affairs. A former member 
of the Lynn Rotary Club, he also 
served on the Lynn Chamber of Com- 
merce. Surviving are his wife, Lena; 
two daughters and four grandchildren. 


William Johnson 
. leather executive, died Jan. 15 
at Lynn, Mass., Hospital after a brief 
illness. He was senior partner of 
William Johnson & Co., Lynn cut sole 
manufacturer, and had been active in 
the trade for many years. Surviving 
are his wife, Ethel; a brother, Clar- 
ence W,, a sister and a nephew. 


James E. Adams 

. . 80, shoe manufacturer, died Jan. 
23 in Pittsfield, N. H., after a long 
illness. A shoe manufacturing execu- 
tive for many years, he was a member 
of the Adams Bros. Shoe Co. in Pitts- 
field for many years. He had lived in 
Pittsfield for the past 18 years. Sur- 
Viving are a son, James, two daughters 
and three grandchildren. 


Henry P. Weber 
. « 66, shoe manufacturer, died Jan. 
19 at Poplar Bluff Hospital, Poplar 
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Bluff, Mo., after a short illness. A 
native of New York City, he had lived 
in Poplar Bluff for the past 37 years. 
Death was due to a heart ailment. He 
first came to the city in 1919 with 
the former Hamilton-Brown Shoe Co., 
and later organized Black River Shoe 
Co., children’s shoe firm, which he 
operated until his death. He leaves 
his wife, Lillian; a son, Circuit Judge 
Randolph H. Weber; a brother, two 


grandsons and three sisters. 


Felix McCarthy, Sr. 

. .. 71, shoe and leather executive, 
died Jan. 18 in Good Samaritan Hos- 
pital, Cincinnati, O., after a lengthy 
illness. A veteran of both the leather 
and shoe industries, McCarthy was 
well-known throughout the trade in 
his position of leather buyer for Julian 
& Kokenge Shoe Co. of Columbus. He 
had held the position for the past 
37 years. Surviving are his wife, four 
sons, five grandchildren and three 
great-grandchildren. 
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It’s simple arithmetic! 
Resproid linings may cost you a fraction 
of a penny more per pair of shoes. But 
if these superior Vinyl-coated linings 
eliminate even one reject or return 
for every thousand pairs of shoes 
you produce, they've saved you 


money and customer good will. 


0. 
cransto® , 
Makers of World-Famous 
TUFSTA« Reinforcing Material 


For Vamps and Quarterlinings : 
Choose Resproid" 1235 and 1300. Exceptional 
resistance to cracking when stitched or flexed— 
remarkable wearing qualities. 


For Socklinings and Heel Pads 
Resproid" 1000 is the finest. Base is our famous 
non-woven, non-fray Tufsta" with superior Vinyl 
surface. Unusually strong— cuts absolutely clean 
— can't show any frayed edges or trace of fabric 
weave, 





We make Resproid shoe linings by impregnating a fabric 


base with rubber, then coating it with a specially com- 
pounded Vinyl resin. The result is an extremely elastic and 
flexible lining. Yet it’s tough and long-lasting, resists abra- 
sion, scuffing, and the cutting action of stitching. It’s smart 
looking, too — comes in a wide variety of handsome colors 
and stylish printed patterns. 

We also manufacture a full line of linings for popular and 
medium priced shoes. Our Pyroxylin-coated linings were 
best sellers until we introduced our Vinyl-coated line. Our 
customers immediately recognized the superior cost-saving 
and wearing qualities of Resproid Vinyl-coated linings. 

Like you, we give our customers what they want. The trend 
is to Vinyl because its better, so we're concentrating on 
Resproid 1000, 1235, and 1300. But you can still have 
Durakalf, Reskraf, Reskid or Tuflex, of course. Send for free 


samples of the full line and choose for yourself. 
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